





Low Spending For Shoe Research 


Peabody Tanners Say “Produce Or Else” 


New York Slipper Workers Deadlocked 


New Strips And Straps (Stylescope) 


USMC’s New Experimental Cutter 





CHEMICAL USERS’ GUIDE To General Chemical Products 


for the Leather Industry 


AVAILABLE 


PRODUCT FORMS 


Sulfuric Acid Liquid 


H.$O0, 





Hydrochloric Acid 
HCI + Water 
(Muriatic Acid) 


Liquid 


Oxalic Acid 
C.H.O,* 2H,0 


Colorless Crystals 


Aqua Ammonia 
NH,OH + Water 


(Ammonia) 


Colorless Liquid 


Crystals 
(Various sizes) 


Ammonium Alum 
Alo($O,), * (NHy)o * $04 * 24H0 


Aluminum Sulfate 
Al.($04)5 * 14H20 Approx. 
(Alum) 


Commercial & lron Free 
Lump; Ground; Powder 





Crystals 


Potassium Alum 
(Various sizes) 


Al. ($04). *K.$0O,4° 24H.0 


— ee 


Sodium Bisulfite, Anhydrous 
Na»$.0; 
(Sodium Metabisulfite) 


White Powder 


Sodium Thiosulfate 
Na.$.0, ° 5.0 
(Hypo) 


Colorless Crystals 





Sodium Fluoride 
Naf 


White Powder 





Sodium Bifluoride White Powder 


Epsom Salt Colorless Crystals 


MgSO, *7H,O 


Sodium Silicate 
Nav * X(SiO») + Water 
(Silicate of Soda) 


Liquid 





COMMERCIAL 
STRENGTHS 


(93.19% H»SO4) 


18° Be (27.92%) 
20° Be (31.45%) 
22° Be (35.21%) 





99.5% CoH.O4* 2H,0 


26° Be (29.4% NH,) 


11.2% AlzOz 


17.25% AlsOx 


10.7% AlvO: 


97.5% Na.$.O; 
(Equiv. 65.5% SOx) 


99.75% NaSO; * 5H20 


95% NaF 
97% NaF 


95% Naf * HF 
97% Naf * HF 


99.5% MgSO,*7H,0 


38° to 52° Be 
Yarious ratios of 
Na.O to SiO» 


SHIPPING 
CONTAINERS 


Carboys 
Steel Drums 
Tank Trucks 

Tank Transports 

Tank Cars 


Carboys 
Tank Trucks 
Tank Cars 


Multiwall 
Paper Bags 
Fibre Drums 


Carboys 
Stee! Drums 


Multiwall 
Paper Bags 
Fibre Drums 


sa 4 


Multiwall 
Paper Bags 
Fibre Drums 
Bulk Carloads 


Multiwail 
Paper Bags 
Fibre Drums 


Multiwall 
Paper Bags 
Fibre Drums 


Multiwall 
Paper Bags 
Fibre Drums 


Multiwall 
Paper Bags 


Fibre Drums 


————4 


Fibre Drums 


Multiwall 
Paper Bags 


Steel Drums 
Tank Trucks 
Tank Cars 


$+ 


APPLICATIONS 


Pickling and plumping 
skins; deliming; 
tanning leather. 


Drenching skins; 
chrome tanning 
leather. 


Bleaching leather. 


Neutralizer and 
detergent. 


Dyeing and tanning 
leather; treating fur. 


Tanning leather. 


Dyeing and tanning 
leather; treating fur. 


Soaking; deliming; 
chrome tanning 
leather. 


—————— 


Chrome tanning 
leather. 


Antiseptic. 


Bi 
Treating infected 
hides; bleaching 
leather. 


Treating sole leather. 


Bleaching; adhesive. 











rtised are commercial chemicals having various uses, some of whic 


The products adve 


OTHER PRODUCTS: Glauber’s Salt, Chrome Alum, 


h may be « 


Trisodium Phosphate 


overed by patents, and the user must accept full 


respec 


FOR THE LABORATORY OR SPECIAL APPLICATIONS: BAKER & ADAMSON REAGENTS and FINE CHEMICALS 


GENERAL CHEMICAL DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


Offices 


Los Angeles * Minneapoiis * New York * Philadelphia ° 


Albany * Atlanta * Baltimore * Birmingham * Boston « Bridgeport * Buffalo * Charlotte 
Chicago * Cleveland * Denver * Detroit * Greenville (Miss.) * Houston * Jacksonville * Kalamazoo 


Pittsburgh * Providence 


San Francisco * Seattle * Yakima (Wash.) 


In Wisconsin 


General Chemical Company, Inc., Milwaukee, Wis. 
in Canada: The Nichols Chemical Company, Limited * Montreal * Toronto * Vancouver 


¢ St. Louis 








msibility for compliance therewith, 


hemical 








MODEL “5P” TURNER DOUBLE CYLINDER SETTING MACHINE 





A well designed, strongly built, yet easy operating machine for heavy setting. 


Excellent for preparing stock for better splitting after the wringing operation. Also 


for setting heavy sides and work-shoe leather after color and fat liquor. 





PEABODY, MASS., U. S. A. 
BRANCHES 


2362 North Stanley Place 1101 Frankford Avenue 59 East Alpine Street 
Milwaukee 12, Wis. Philadelphia 25, Pa. Newark 5, New Jersey 
FOREIGN BRANCHES 
Bramley, Leeds Paris, Oberursel, Taunus 

England France Germany 
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Barefoot generals. At the outbreak 
of the Civil War, Ulysses S. Grant 
was 50 financially destitute he couldn't 
afford to buy himself a uniform, in- 
cluding shoes. He had an aide attend 
dress parades for him. And in Napo- 
leon's youth he was so poor he wore 
shoes with cardboard stuffed in to 
plug the holes in the soles. 


Shoes not to blame. Man of the dis- 
tant future will have only four toes 
because the 5th toe is fading, This 
has always been blamed on shoe- 
wearing. Now comes an Australian 
anthropologist, A. A. Abbie, of Ade- 
laide University, who says shoes aren't 
at all to blame. He examined the feet 
of 58 aborigines, who've never worn 
shoes. All showed a natural shrinkage 
in the size of the fifth toe—just like 
in people who wear shoes. 


Puppy love. Item from the ‘Baltimore 
Sun: '' The best toy for any puppy is 
an old shoe. The tough leather gives 
good exercise to his jaws. Its scent 
helps to train him in tracing your foot- 
steps. For some reason, most puppies 
refer such a plaything to any regu- 
ation canine toy." 


New business. More new businesses 
are being born than are dying. Total 


business population stands at 4.2 mil- 
lion firms—nearly a million above 
1945. Most of the net gain came in 
1946-47. From 1948 to 1953 net gain 
has been 50,000 firms a year. Since 
World War II, 40% of new businesses 
have been retail, a rise of 400,000 
to a current 1.9 million. New business 
firms are up 30% in the postwar 
period, as against a rise of only 14% 
in general population. In 1945 there 
was one business firm for every 45 
people; today it's one for every 38 
people. In 1940, average turnover of 
goods and services per business firm 


was $30,000; today it's $90,000. 


Foolproof zipper. Talon, Inc., has 
come up with a foolproof zipper. If 
the zipper jams, flip up the slider tab 
and press it down on a push-button 
control. The pressure springs the jaws 
of the slider just enough to free the 
caught material. 


First year washout. The American 
Management Association, in a report 
on a recent study, says that 40 per- 
cent of all June college grads will 
land in the wrong job or otherwise 
washout in the first year of the job, 
leaving employers with a staggering 


loss in dollars and worthless train- 
ing. Trouble, says AMA, lies not so 
much with the employes as with sys- 
tem of selection. 


How true. A comment from a busi- 
nessman: ‘The man who's so busy that 
he doesn't have time to read his trade 
papers is like the man who was so 
busy chopping wood that he didn't 
have time to sharpen his ax.’ 


Shoes for old folks. The constantly 
enlarging market for older folks’ shoes 
is illustrated by the following: since 
1900, the U. S. population has dou- 
bled, but the number of persons 45 
to 64 years of age has tripled, while 
the number of 65 years and over has 
quadrupled. There are now 13 mil- 
lion persons 65 years of age and over. 
This number is increasing currently 
at the rate of about 400,000 a year. 


Indigestible. When police caught up 
with Alfredo Scuderi in Sicily last 
week, he sat down and began hur- 
riedly eating his shiny rubber boots. 
The stomach could take so much, 
finally regurgitated. Then he went 
quietly with the cops, who charged 
him with stealing the boots. 
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EDITORIAL 





Which Group Is To Be The 
Publie Authority On Shoes — 
Chiropodists Or the Shoe Men? 


The Chiropodists’ ''Seal of Approval’’ Plan 
For Shoes Challenges the Shoe Industry 


Becenny an organization called 
the Foot Health Committee, Inc., was 
formed under the direction of Dr. 
Jules Shangold, a podiatrist of Hemp- 
stead, N. Y. This is a non-profit or- 
ganization devoted to “presenting to 
the public impartial and competent 
standards for evaluating shoes and 
foot appliances. ...A_ level of 
standards will be set up and a seal of 
approval will be presented to those 
manufacturers who reach those stand- 
ards.” 

The testing of footwear will be 
done at the Long Island University 
School of Podiatry. The Committee 
is currently composed of chiropodist: 
or podiatrists (the terms are synon- 
ymous). 

Now, we have watched from time 
to time the presumptuous launching 
of groups or programs designed to 
establish “standards” for shoes and 
the shoe industry. And almost always 
these plans include some sort of “seal 
of approval” to be bestowed by the 
group upon the product or manu- 
facturer. 

Ironically, almost always these 
groups are composed of chiropodists, 
while the shoe manufacturers, in a 
somewhat better position to pass 
judgment on footwear, rarely if ever 
are presumptuous enough to present 
or deny a “seal of approval” upon 
footwear—their own or anybody 
else’s. 

Now, when it comes to shoes, the 
chiropodists seem to have a sadistic 
phobia regarding this  seal-of-ap- 
proval idea. They feel, as the pro- 
fessional watchdogs of America’s foot 
health, that they should place a stamp 
of approval or disapproval on any- 
thing dealing with foot health, which 
of course involves shoes. Even the 
National Association of Chiropodists 
has formulated such a plan. 
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Now, we admire the principle of 
the whole idea—that there should be 
“performance standards” established 
for footwear, not only in relation to 
foot health but in relation of all- 
round consumer satisfaction. 

However, what we object to is the 
presumptuousness of a given group, 
such as the podiatrists or any other 
medical group, to impose such stand- 
ards upon footwear when they have 
neither qualifications nor data upon 
which to base that kind of authority 
and standards. 

There are six recognized colleges 
of chiropody in the country. The 
course of study is four years, after 
which they receive a degree (Doctor 
of Surgical Chiropody) and must pass 
a state examination to be licensed to 
practice. In the past two decades 
they have done a commendable job 
in raising their educational require- 
ments and standards. 

However, despite the steady in- 
crease in the length of these college 
courses, there continues to be an al- 
most shocking lack of instruction on 
the subject of footwear and its rela- 
tion to foot health. It has always 
been, and continues to be, the weak- 
est link in the entire instruction pro- 
gram in chiropody colleges. The 
average graduate is amazingly lack- 
ing in even fundamental knowledge 
about shoes. Few have even a basic 
understanding of leathers, construc- 
tions, lasts, designs, shoe components, 
fitting, etc. Few have seen shoes 
under construction in a factory, or 
have observed fittings in a shoe store. 

Yet most chiropodists “prescribe” 
shoes for their patients, complete 
with _ official-looking 
blank which is handed to a recom 
mended local shoe store. The blank 


prescription 


is frequently marked something like, 
“Fit with ample length and width, 
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soft leather, medium heel.” In short, 
in generalities, and the rest is left 
up to the store. 

We cite these facts (and they can 
be corroborated by any investigation 
of chiropody average 
chiropody practice) as background 
to illustrate the average chiropodist’s 
lack of qualifications to pass judg- 
ment on footwear or bestow any seal 
of approval (or hold such approval) 
in relation to footwear, 


schools or 


Now, it’s easy enough to stand 
back and take pot shots at the chirop- 
odists in their efforts to act as self- 
appointed authorities on footwear 
and footwear standards. Their neg- 
lect of footwear—by far the most im- 
portant single factor involved in foot 
ills and foot health—is largely their 
own fault. They have always been 
quick to criticize or condemn foot- 
wear, but rarely have they presented 
practical and constructive ideas or 
programs to correct the “faults” they 
so commonly cite. 


However, the shoe industry itself 
is also partly at fault, and on the 
same charge of “neglect.” Neglect 
in terins of taking the initiative to 
educate and work ec operatively with 
the chiropodists in regard to foot- 
wear. 

The country’s 8,000 practicing chi- 
ropodists represent a potent public 
relations force that can work favor- 
ably or unfavorably for the shoe in 
dustry. Their collective voice is still 
recognized as the most authoritative 
when it comes to all matters dealing 
with foot health, included. 
And if they criticize or condemn 
some type of footwear or shoe habits, 


shoes 


there is some degree of public ac 
ceptance to such remarks. The more 
important point isn’t whether they 
are or aren’t qualified to act as official 
spokesmen on footwear, but that 
what they say, right or wrong, is 
more likely to receive public accept- 
ance as authoritative fact than state- 
ments emanating from other sources. 

When any such power is given to a 
group, it should be accompanied by 
equal responsibility—and especially 
a qualified knowledge of the product 
or subject. If the choropodists have 
been lax in this, then it becomes the 
shoe industry’s responsibility, in their 
own self-interest, to inaugurate some 
sort of educational program or joint 
committee where there is coordina- 
tion of ideas rather than conflict in 
the matter of shoes. 


Reprints at nominal costs: Up to 100, 10¢ 
each; 200-500, Se each; 1000-3000, 2% each; 
"000 or over, 1%¢ each 





ews X-Ray 


More on packers’ tight profits situation and what it means to 





hides. . . . Big opportunity for enterprising shoemen. . . . 


Chinese soldiers find thin rubber bad for feet. 


“~ 
A: Merger of Textileather Corp., Toledo, 


O., producer of plastic-coated fabrics and other plastic prod- 
ucts for upholstering, luggage, etc., with General Tire & 
Rubber Co. of Akron, now reported in the works. Latter 
also reported seeking merger with Bolta Co. of Lawrence, 


Mass. 


Together, Textileather and Bolta make up two of 
nation’s largest plastic film and sheeting manufac- 
turers. Their acquisition would make General Tire one 
of largest in field. Combined annual sales of the two firms 
topped $50 million last year. General plans to operate 
two firms as divisions of its plastic department. 


A More on tight profits situation “en- 


joyed” by top meat packers, American Meat Insti- 
tute reports 13 of largest sold slightly more than seven 
billion 39 million dollars’ worth of products last year. 
Profits on this were less than one percent. Average profit 
was 76/100th of a cent per dollar on sales of meat and 
by-products. Earnings as a percentage of sales ranged from 
profit of 1.31 percent to loss of .87 percent. 


All this provides another indication of how impor- 
tant hides, the leading by-product, are becoming to packers’ 
operations, As Meat Institute points out, packers’ earnings 
were so small that “if they hadn't existed, there would have 
been no noticeable difference in the prices consumers paid 
for meat or what producers received for livestock.”  Insti- 
tute calls profit situation “entirely unsatisfactory” and in- 
sufficient to provide for needed expansion, improvements 
and research. 


a: | | 
> New opportunity for some enterprising 


U. 8. shoe manufacturers seen in Korean Aid program 
just getting up steam. U. S. will spend a billion dollars 
buying shoes, medicines, clothing, lumber, etc. for Koreans. 
Spending is to be directed by Foreign Operations Adminis- 
tration, which sets quantities, specifications and dollar 
values. Harold Stassen is in charge 


FOA will ask General Services Administration to 
do actual buying. Hope of some in Washington is that 
some shoe manufacturer will offer to make shoes to sell at 
very low price so that practically entire South Korean civil- 
ian population will be shod under the grant. This might, 
say hopers, start general move to get more shoes onto bare 
Far Eastern feet, benefit natives, U. S. shoe industry, and 
U. S. relations with that part of world 
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Any manufacturer wishing to design special shoe 
for Korean Aid program must work with FOA on 
specifications. FOA, in turn, must clear with Koreans. 
Best idea is to write Emergency Procurement Service, Gen- 
eral Services Administration, Washington, D. C., and ask 
to be kept informed of program. 


& Communist China is having its shoe 
troubles. “People’s Daily,” official Peking daily, of Jan. 
14 reports government-owned rubber goods factory at 
Tientsin is under investigation on charges of supplying 
worthless rubber shoes to Chinese Army for fighting in 
Korea. 


Report is that rubber shoes came apart while 
Chinese troops were in battle. Investigation then showed 
rubber used in shoes had been “thinned.” Result was more 
than 100,000 pairs of shoes were condemned. 


A 
A: One of nation’s largest mail order shoe 
firms—Knapp Bros. Shoe Mfg. Corp. of Brockton—again 


paid more than $1 million in postage to local postoffice for 
shipping shoes by mail. This amounted to nearly half of 
all receipts at Brockton postoffice in 1953. Knapp now 
has its own postal unit at former Douglas Shoe plant where 
it weighs, stamps and mails all shoe orders. Average of 
two freight carloads per day leaves plant. 


Significantly, all other Brockton mail order shoe 
firms report decrease in mailings for last year. 
One firm—John Neil Shoe Co.—has ceased shipping shoes 
from Brockton altogether. Fact is, as go mail order shoe 
firms in Brockton, so goes the postoffice. 


A: Big leaders of American Communist 


Party now reported as John Abt and Victor Perlo. 
This is significant since Perlo, named in recent Red investi- 
gations, also serves as “economic counsel” for International 
Fur and Leather Workers Union. 


Insiders say Perlo is American Communist Party's 
outstanding economist. He is in almost complete 
charge of Party’s economic policies. Obvious inference is 
that as “economic counsel” for IFLWU, union will have 
economic policies not too far removed from those of Com- 
munist Party. 
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40 Years of “Know How” by Bata 


give you the all New Precision - Built 


Bata Clicking Machine 


MODEL MK-1 


LESS VIBRATION 


SEND FOR COMPLETE DETAILS 


gor? pode, MACHINYg 
ve Ry 


Ry a9) 
OL OUTRIGHT AND genvict 


COSMA SHOE MACHINERY 


Division of 


PAN AMERICAN TRADE DEVELOPMENT CORP. 


2 PARK AVENUE MUrray Hill 6-7960 NEW YORK 16, N.Y. 
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are Yours when you use 


the GC WOOD HEEL 
NAILING MACHINE-MODEL C 








Increased Production 
Gains have been made from 10 to 
Already proved outstanding in more 


than 200 factories, this most recent 


United Wood Heel Nailing Machine con- ia » Greater 
| Maintenance Economies 


tains the latest in design and engineering 13% fewer parts — improved design 
protects parts — means less upkeep. 


advances. It brings to permanent wood 


heeling these eight major improvements 


Benefits Operators 
over previous models: Improved safety features. Greater 
ease of operation. Reduces fatigue. 


UNITED. SHOE MACHINERY CORPORATION 


8 LEATHER and SHOES February 13 1954 








~ Improved Nail 
Handling Mechanisms 


Helps prevent nail wastage — drives 3%" to 
9/8" nails in either five or six nail patterns. 








a Pe 


Improved 
Nailing Mechanisms 


Better nail positioning — improved holding 
of shoe — less parts breakage — easier oper- 
ator maintenance and adjustment. Accom- 
modates a wide range of wood heels, from 
the smallest to the largest sizes. 


= 
_ . ete 

Improved Flexibility 

Can handle two lengths or types of nails 

at once — any number up to eight raceways 


available by simple hand adjustment — in- 
creased nail pot capacity. 


: a Improved 
a Heel Clamping 


Minimizes heel breakage — positive, auto- 

matic, hydraulic locking — clamping pres- 

sure remains constant as nails are driven 
' through various kinds of materials. 


_ oe = Numerous 
Mechanical Improvements 


Improved power transmission for 

quiet, vibration-free operation and A 

longer clutch life... plus many other me’ ; ’ ee 
improvements. Me iy SERVICE D 


] UGAC PARTS 


1 SYSTEM 
OSTON, MASSACHUSETTS A>" 
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For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. “Beckwith” means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE 


WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women's & Juveniles Juveniles Women's & Juveniles Women's & Juveniles Men's 


, 
BOX TOES 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Rayshine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Bec with Box Toe, Ltd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 
Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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NOT ENOUGH FOR RESEARCH 





Shoe Industry Rates Very Low 
In Spending For Technical Research 


All-Industry Average Is 1.3% Of Sales, 
While Shoe Industry Spends Only .0004% 


While U. S. industry is expending 
some $2.5 billion in technological 
research—a 40 percent increase over 
1949 — the shoe industry stands 
among the lowest of all major U. S. 
industries in terms of research ex- 
penditures. 

The average industry spends |.3 
percent of its sales income on 
research. The shoe industry spends an 
infinitesimal four one-hundredths of 
one percent (.0004). 

England, with a shoe industry less 
than a third the size of that of the 
U. S., supports a research program. 
South Africa's shoe industry, a mere 
three percent the size of the U. S. 
industry, has a research program. 
New Zealand, less than one percent 
the size of the U. S. industry, supports 
a shoe research program. 

Here is a surprising array of facts 
and figures to point up one of the 
major soft spots of the U. S. shoe 
industry. 


It is an amazing thing that while 
the shoe industry rates, in terms of 
employment and _ dollar volume, 
among the first 25 industries in the 
country, in terms of expenditures for 
technological research it doesn’t rate 
with the first 100 industries. In short, 
there are several score smaller indus- 
tries who spend more on research 
than does the shoe industry. 

LEATHER AND SHOES recently came 
upon a government study on indus- 
trial research expenditures. The study 
revealed that during 1951, six large 
shoe manufacturing firms with a to- 
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tal sales volume of $288 millions 


spent a mere $320,000 on research. 
This is about one-tenth of one per- 
cent (.001) of sales—a shockingly 
low figure. 

Moreover. just one of these six 
firms accounted for $75.000 of the 
total expenditure. 

But a more graphic comparison of 
how the shoe industry “rates” with 
other industries in research outlays 
is shown in a recent study by Har- 
vard University covering nearly 5,000 





The wonderful thing about re- 
search is that the more of it you 
do, the more of it there is left to 
do. (David Sarnoff) 

Research is nothing but a state 
of mind—a friendly, welcoming 
attitude toward change. Going 
out to look for a change instead 
of waiting for it to come. Research, 
for practical men, is an effort to 
do things better. It is a problem- 
solving mind as contrasted with 
the let-well-enough-alone mind. It 
is the “tomorrow” mind instead 
of the "yesterday" mind. (Charles 
Kettering) 

Nearly every great discovery in 
science or industry has come as 
the result of providing a new 
question rather than a new answer. 
(Paul A. Meglitsch) 

Sixty percent of the current 
du Pont products were not in 
existence 20 years ago. The differ- 
ence came as a result of one word: 
research, 
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firms representing some 25 different 
industries, 


The average outlay for re- 
search spent by all these industries 
combined is 1.3 percent of sales. It 
ranged from a high of five percent 
for the drug industry to a low of 0.3 
percent for the food industry. 

The shoe industry was not in- 
cluded. The rubber industry expends 
0.9 percent of its sales on research, 
while the textile and apparel industry 
spends 0.7 percent, 

Now, if the shoe industry were to 
spend the industry-wide average of 
1.3 percent of its sales on research, 
its annual research outlay would come 
to $24,000,000 (the shoe industry’s 
annual sales at factory level amounts 
to $1.845,000,000) . 


But what does the shoe industry 
actually spend on research? The esti- 
mate is approximately $800,000 a 
year. This estimate is a composite of 
the most reliable and qualified sources 
in the industry. This $800,000 spent 
by shoe manufacturers is a mere four 
one-hundredths of one percent 
(0.0004 percent) on its sales. It can 
no doubt be said with correctness 
that no major industry of equal size 
to the shoe industry spends so little 
on research. And scores of smaller 
industries spend much more. 

The shoe industry has been accus- 
tomed to relying largely upon the 
United Shoe Machinery Corp. for 
research. The USMC, which has de- 
livered some 700 different kinds of 
new machines to the industry over 
the past half century, expends about 
$3,000,000 a year, or some 10 per- 
cent of its machinery royalties, on 
machinery and other industry re- 
search, 

The shoe industry has likewise de 
pended upon other machinery firms, 
and upon the allied industries firms, 
to do much of its research. But the 
shoe manufacturing industry itself 
as an industry or by individual firms 

has fallen far short of even the 


most minimum requirements 





Britain, with a shoe industry 
less than a third the size of the U. S. 
shoe industry, has for over a quarter 
of a century maintained an industry- 
sponsored research program. It is 
perhaps the finest shoe research cen- 
ter in the world. It has a member- 
ship of over 1,000 representative 
firms in the shoe manufacturing and 
allied trades, all of whom support the 
research organization on an assess- 
ment plan. It has a splendid research 
plant with modern facilities, and a 
technical full-time staff of around 75 
persons. A continuous expansion 
program is in operation theré. 

The shoe industry of South Africa, 
with an annual production of around 
14,600,000 pairs (as against 500,- 
000,000 for the U, S.) supports a 
fine research program with a full- 
time staff and facilities. The South 
African shoe industry is a mere three 
percent the size of the giant U. S. 
shoe industry. 


Even little New Zealand, with 
an annual shoe output of only a few 
million pairs, supports a shoe indus- 
try research program. 

Our own tanning industry has an 
annual dollar volume only half that 
of the shoe manufacturing industry, 
yet through its Tanners Council 
maintains an industry-sponsored re- 
search program with plant, facilities 
and staff, 

But must there be little or no re- 
search in the shoe industry unless it 
is on an industry-wide or industry- 
sponsored basis? What about the 
individual shoe manufacturers? 

Commonly voiced objection of the 
average shoe manufacturer in regard 
to operating a company-sponsored re- 
search program is, “We're too small. 
Can't afford it. Research is for the 
big boys.” 

Yet the Harvard University study 
of 5,000 firms in 25 different indus- 
tries found that 48 percent of all 
firms with 100 or fewer employes 
spent some money on research, Of 
the 1,300 shoe manufacturing plants 
in the industry, some 700 employ 100 
or fewer persons, Yet perhaps a mere 
half dozen of these expend any money 
whatever on what can be justifiably 
called research. 


The Harvard study found that 
68 percent of firms with between 100 
and 500 employes had research ex- 
penditures, About 520 shoe manu- 
facturing plants fall into this same 
category—yet only a very small frac- 
tion of them have even a token re- 
search program supported by a spe- 
cific research fund, facilities and 
personnel. 


Thus, the plaint that research is 
for the “big boys” is not at all sup- 
ported by the evidence as found in 
many other industries which accept 
research as a basic and essential de- 
partment of their operations. 


In the recent past some encour- 
aging and inspiring comments have 
been voiced about this situation re- 
garding shoe industry research. S. G. 
Shuttleworth, director of South Af- 
rica’s shoe industry Research Insti- 
tute, states, “It is important that the 
U. S. shoe industry launch a large- 
scale shoe research program that will 
assume world leadership in the field.” 

Gordon Carson, formerly Manager 
of Engineering at Selby Shoe Co., 
and now dean of Ohio University’s 
School of Engineering, has declared, 
“Now is the time for us to become 
actively interested in joining forces 
through an organized research pro- 
gram, to solve the age-old problems 
which exist in the shoe industry 
instead of merely talking about them 
as ‘difficulties which we must put up 
with’ in the shoe manufacturing busi- 

” 
ness. 

Dr. H. Bradley, Director of the 
British Boot, Shoe and Allied Trades 
Research Association: “Our organi- 
zation is united under the banner of 
science for the improvement of the 
industry. Shoe science is based 
broadly on a policy of service to the 
community — a sound principle for 
any industry’s research program, and 
in the long run the surest foundation 
for an industry’s prosperity.” 

James F. Whitehead, Jr., president 
of Regal Shoe Co., says, “Perhaps it’s 
not too much to hope that there may 
come a plan that will give the shoe 
industry the benefits of an industry- 
wide, industry-sponsored research 
program.” 


Arthur Heath, of the University of 
Rochester’s famed Myodynamics Lab- 
oratory under the direction of Dr. 
Plato Schwartz, which has devoted 
some 25 years to foot and shoe re- 
search, states, “The work we have 
done thus far serves merely to em- 
phasize the need for continued re- 
search—and for more uniform and 
widespread application of research 
data in the shoe industry. Perhaps it 
is not too much to hope that recog- 
nition for research can be the fore- 
runner of constructive action in the 
shoe industry.” 


These are but a few of the voices 
urging the U. S. shoe industry, and 
the individual manufacturer, to em- 
brace research, not as an abstract 
ideal but as a practical and essential 
program that has a tangible payoff 
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for those who participate in such a 
program. 

But though the ultimate ideal is a 
large-scale, industry-sponsored re- 
search program, the individual man- 
ufacturer would be foolhardy to stand 
by and wait for such a program be- 
fore he himself participates. Re- 
search is fundamentally a company 
matter, 

Until more shoe companies or the 
industry as a whole puts such a pro- 
gram into action, the industry may 
be expected to have itself pointed out 
as a “backward” industry among 
major industries. For if there is one 
outstanding symbol that is recognized 
as being synonymous with the terms 
“modern” and “progressive,” it is 
research. 


STILL DEADLOCKED 





New York Slipper 
Men Reject Wage Hike 


Management and labor represen- 
tatives remained deadlocked _ this 
week as the National Association of 
Slipper and Play Shoe Manufactur- 
ers sought to negotiate a new contract 
with United Shoe Workers of Amer- 
ica, CLO. 

About 50 factories and some 4,000 
employees are involved. The present 
contract expires Feb. 15. 

United Shoe Workers seeks an 
across the board increase of 15c¢ an 
hour. Benjamin Seligman, attorney 
for the manufacturers’ association, 
said employers are standing pat on a 
position of rejecting any demand 
which will increase the unit cost of 
production. 

Representatives of management 
and labor have met six times so far 
without breaking the deadlock. A 
union official said that no strike vote 
has been taken, and added that the 
question of a strike vote will not be 
considered until the present contract 
has expired. 


Knife Firm Sold 
R. Murphy & Sons Co., Ayer, 


Mass., manufacturer of industrial 
knives for more than a century, has 
been purchased by Mr. and Mrs. Wil- 
liam Maxant.: William E. Murphy, 
who died recently after heading the 
firm for 50 years, was the last sur- 
viving son of the original founder. 

The Murphy Co. will continue to 
produce quality shoe knives under its 
new management, 
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FASHION SERVICE LAUNCHED 





“Shoescope ¢New Shoe Fashion 
Service, Makes Bow March 1 


Unique Service Called Dynamic New 
Concept in Shoe Industry Journalism 


On March first is being launched 
what is considered to be the most sig- 
nificant shoe fashion information 
service ever presented to the indus- 
try. Called “Shoescope—the Advance 
Guide to Footwear Fashion,” it is a 
fresh concept of journalism in this 
industry. It is neither a magazine 
nor newspaper, will not carry adver- 
tising. 

Shoescope is a specialized service 
presented as an authoritative foot- 
wear fashion guide concentrating on 
advance style information. It will re- 
port, evaluate and interpret—present- 
ing in compact form the constant in- 
flux of new ideas in the fast-changing 
world of footwear fashion. 

Shoescope will be a four-page “let- 
ter” which, according to the pub- 
lisher, is specifically designed “to 
serve shoe people’s need for realistic, 
down-to-earth information on all as- 
pects of shoe fashion which can be 
applied practicably, profitably.” 

A supplementary fifth page cailed 
the “Sketch Sheet” will also be in- 
cluded. This will illustrate many of 
the fashion ideas and products dis- 
cussed in the letter, and will also in- 
troduce original and creative new 
ideas in footwear. 

Men’s, women’s and juvenile foot- 
wear will be covered by the service; 
all grades, types, price ranges. Fash- 
ion coordination with all aspects of 
apparel will also play an important 
role. 

Shoescope will be published every 
other week by the Rumpf Publishing 
Co. It will serve the shoe manufac- 
turer, shoe retailer and all the allied 
trades whose products are involved 
in footwear fashion. The unique serv- 
ice will cover all phases of shoe fash- 
ions: designs, colors, materials, pat- 
terns, textures, coordinations, pro- 
motions, accessories, heels, orna- 
mentations, lasts, etc. There will also 
be advance information on new prod- 
ucts and processes involving fashion, 
along with new movements in mer- 
chandising, selling, and buying as 
these influence the world of shoe 
fashion. 

Shoescope is staffed with an in- 
ternational network of top shoe fash- 
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ion reporters and analysts. Every im- 
portant shoe and fashion center in 
America is being covered by staff 
members. In addition, fashion repre- 
sentatives of Shoescope have been 
posted in ltaly, Spain, Paris, London 
and other foreign centers important 
to fashion and footwear. 

Editor of Shoescope is Kay Sleater, 
one of the nation’s leading shoe fash- 
ion analysts. Publisher is Elmer J. 
Rumpf, heading the publishing firm 
of the same name. Editorial director 
is William A. Rossi, also editor and 
assistant publisher of LeatHer AND 
SHOES, 

Shoescope will be the only exclu- 
sive shoe fashion service published in 
the industry. Annual subscription 
price will be $25. 


NEW FASHION EDITOR 





Kay Sleater Heads 


“Shoescope”’ Service 


Kay Sleater, one of the country’s 


leading and most respected shoe 
fashion analysts, has been appointed 


editor of “Shoescope--The Advance 


Guide to Footwear Fashion,” a new 
shoe fashion information service to 
be launched on March 1. 


Miss Sleater was educated at Wash 


LEATHER and SHOES 


ington University School of Fine 
Arts, where she majored in fashion 
and designing. She then went to In- 
ternational Shoe Co., gaining a rich 
basic training in important 
phases of footwear and styling. Later, 


many 


launching on her own, she acted as 
shoe fashion consultant for several 
large shoe manufacturers and retail- 
ers, and also served as fashion con- 
sultant for one of the nation’s leading 
fashion magazines. She was formerly 
Midwest fashion editor for the trade 
publication, Creative Footwear. 

Miss Sleater has instructed classes 
for shoe retail people at such institu 
tions as Northwestern University, 
Washington University, Marquette 
University, and Watkins Institute. 
She has written, directed and pro- 
duced numerous shoe fashion shows 
for retailers and manufacturers; has 
designed men’s, women’s and juvenile 
footwear. She has created and exe- 
cuted advertising, merchandising and 
selling programs at both the manu 
facturing and retail levels in the shoe 
field. 

Miss Sleater also has a thorough 
background in fashion accessories, 
having headed her own leather acces- 
sory firm. 

As editor of Shoescope, Miss 
Sleater will head a staff of topnotch 
representing 


and foreign 


shoe fashion analysts 
Shoescope in all U, S. 
shoe and fashion centers. 


New Shoe Products 

Two new developments will be in 
troduced by the Shoe Products Divi 
sion of Dewey and Almy Chemical 
Co. of Cambridge, Mass., at the 
firm’s booth during the Factory Man- 
agement Conference in Cincinnati, 
Kebruary 14-16. They are: a new 
two-ply Darex deluxe insole and an 
improved hot-melt adhesive, R-1L0, 

 pper ply of the new Darex insole, 
according to George L. Curran, field 
sales manager, is fabricated to give 
increased flexibility and 
while the bottom ply is treated to 
provide fast cement grab. 

The new hot-melt adhesive, Darex 
R-10, Curran said, is formulated to 
give greater flexibility, impact resist- 


cushion, 


ance and less cold flow in the cement 
ing of shanks, tucks, heel seats and 
other operations. Specially sized to 
save time and labor, R-10 is supplied 
in short rods for immediate insertion 
in roller-type hot melt 
Packaged in bulk in cardboard or pa 
per containers, Darex R-10 eliminates 
removal problems since it does not 
require the special individual con 


irae hines. 


tainers commonly used with hot melt 


adhesives. 





PRODUCTION OR ELSE 





Peabody Tanners Threaten Exodus 


Unless Labor Situation Improves 


Tell City Council Low Productivity, 
High Costs May Drive Them From Area 


Over the past year, an unusual 
angle in labor-management relations 
has been casting its shadow over the 
Peabody, Mass., area. Gripes, gen- 
erally the prerogative of workers, 
have been coming from the offices of 
management. Last week, the situa- 
tion came to a head as management 
said it was ready to get out, lock, 
stock and barrel, unless labor showed 
more willingness to cooperate. 

Heart of the matter was the tan- 
ners’ claim that low productivity on 
the part of local tannery workers, al- 
ways regarded as among the most 
skilled, had raised costs to a prohi- 
bitive point, made it highly difficult 
for Peabody leathers to compete with 
those of other localities. 


All these facts came out at a meet- 
ing of tanners called for Thursday 


SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


\ hime auf 
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eve., Feb. 4, by the Peabody City 
Council, by now worried over the 
possibility of losing a half-billion dol- 
lar industry, backbone of the city’s 
finances. Their concern proved not 
unfounded for they were almost im- 
mediately told by Bertram W. Creese, 
executive secretary of the Massachu- 
setts Leather Manufacturers’ Associa- 
tion that the leather industry “will be 
forced out of Peabody unless em- 
ployes’ production increases.” 

Creese sounded the keynote for 
tanners who were called upon by 
George Hebb, Association president, 
and also of Creesé & Cook Co., to 
present their case before the town 
fathers. All agreed that the “leather 
honeymoon” has given way to a buy- 
ers’ market and that they could no 
longer afford to stand pat while tan- 
ners from other areas were able to 
produce leather at two to four cents 
less cost. 

The higher cost situation in 
Peabody, they declared, is not due 
to local conditions such as taxes, 
water and power costs. Nor is it due 
strictly to higher wages although an- 
nual leather payrolls top $20 million. 
As one tanner pointed out, taxes, 
power and water combined take some 
$40,000 annually from his resources. 
Labor takes $400,000. 

Tanners are perfectly willing to 
continue paying wage rates ranging 
from $1.92'% to $3.50 per hour. What 
they object to is paying for a 40-hour 
work-week and receiving only 25-30 
hours. Wage rates in Peabody, said 
Creese, are 20-25 cents higher than 
over the rest of the country while 
productivity often falls 25-40 percent 
below other areas. 

Other New England states have 
made attractive offers to Peabody tan- 
ners to relocate. Several tanneries 
have already taken the plunge (see 
L&S, issue of Jan. 9). George Hebb 
said local tanners remaining have 
“spent large sums of money to mod- 
ernize their plants to secure lower 
costs but have not obtained the re- 
sults hoped for.” 

Other speakers included 
George J. Robbins of Verza Tanning 
Co., Arthur Jermyn of Universal Tan- 


LEATHER and SHOES 


ning, Felix Carr of Carr Leather Co., 
Irving Herbster of Korn Leather Co., 
William Duffy of Duffy Leather Co., 
and Michael Flynn of John Flynn & 
Sons. Consensus was that tanners 
don’t want to leave Peabody but must 
have assurance they can remain 
profitably, invest more money in 
modernizing. Flynn put it on the line 
when he pointedly told city council- 
men they might do better to “save 
a $2 per hour industry today than 
later on try to scratch to get a 75- 
cent-an-hour industry to replace it.” 

City Councillors said they would 
meet with representatives of Inter- 
national Fur and Leather Workers 
Union to get their views, then try to 
work out a solution agreeable to all. 
Meantime, the shadow showed no 
signs of lightening. 

e 

Hawkins Promoted 


Appointment of M. L. Hawkins, 
former superintendent of Interna- 
tional Shoe Co.’s Hannibal Rubber 
plant, as manager of the company’s 
Rubber Manufacturing Division, has 
been announced by R. H. Richards, 
International vice president. 


Hawkins will supervise manufac- 
turing and product development of 
rubber and composition soling and 
heeling materials at International’s 
two rubber plants located at Hanni- 
bal, Mo., and Bryan, Tex. With the 
firm since 1925, he has held various 
production positions and has a wide 
knowledge of the rubber manufac- 
turing field. 

R. H. Bowles, formerly plant pro- 
duction superintendent, becomes 
plant superintendent succeeding Haw- 
kins. Bowles joined the Hannibal 
rubber plant in 1928 and was named 
production superintendent in 1951. 

T. L. Pilcher, personnel manager 
of the rubber plant since 1945, has 
been promoted to assistant super- 
intendent replacing J. R. Wheelan, 
recently named superintendent of the 
company’s newly-constructed Bryant 
plant. 
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William J. Worrell, widely-known 
in the rubber industry as a sales ex- 
ecutive, has been appointed vice 
president and general sales manager 
of the new corporation. Worrell has 
left his position as sales manager of 
Ace Rubber Products Co. of Akron, 
Q., to take over his new duties. 

Other executives of the new cor- 
poration are: I, B. Calvin, president; 
Ernest Calvin, treasurer; G. C. 
Worthington, secretary; and T. D. 
Calvin, executive vice president. 

Worrell will immediately set up a 
sales and distributor organization 
throughout the United States and 
Canada—and by June Ist will be op- 
erating the Export Division out of 
the Boston office located at 183 Essex 
Street, Boston. 


NEW CORPORATION 





Worrell Directs Sales 
Of Bearfoot Airway 


Formation of The Bearfoot Airway 
Corp., wholly-owned subsidiary and 
division of The Bearfoot Sole Co., 
Inc., Wadsworth, O., has been an- 


® 
Manages Die Plant 

William H. Bradbury has been ap- 
pointed plant manager of the St. 
Louis Die Plant of United Shoe Ma- 
chinery Corp. He succeeds his father, 
Walter W. Bradbury, who died re- 
cently. 

A native of Lawrence, Mass., Brad- 
bury joined United at St. Louis in 
1931. After serving in die produc- 
tion departments and as a die sales 
man, he was named assistant plant 
manager at St. Louis in 1950. 
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nounced by I. B. Calvin, president of 
the parent firm. 


Winworth Takes New Line 

The Winworth Co., Ine., recently- 
formed leather distributing firm at 
Delawanna, N. J., has been named 
exclusive sales agent in the U. S., 
Canada and Latin America (except- 
ing the Pacific Coast and upstate New 
York) for Walter L. Johnson Co.., 
Inc. of Endicott, N. Y. Winworth 
will handle Johnson’s complete line 
of bridle and strap shoulders, splits, 
etc. 


Gallagher Chosen 

New president of the New England 
Shoe Pattern Manufacturers Associa- 
tion is Norbert H. Gallagher of 
McCarthy & Gallagher, Inc., Haver- 
hill, Mass., shoe pattern maker. 

Active in the pattern trade since 
1923 when he began as an apprentice 
model cutter, he manufactured wom- 
en’s high grade shoes for a short 
period after World War II and has 
been a partner in McCarthy & Galla 
gher since 1931. 

Other officers elected at the annual 
meeting Feb. 3 include Stuart F. 
Jeans, vice president, and Lawrence 
J. Ewing, Jr., secretary-treasurer, All 
officers and Clayton S. Rudberg are 
directors. Guild Associates of Boston 
continues as Association manager. 





|B gy weadeere exclusively for the application of 
the new hot-melt spotting cements—for 
attaching wood, steel or fibre shanks; for spot- 
ting heel tucks; for spotting platforms to split 
wood heels; for attaching dutchman and many 
other uses, 


Fast, safe, clean and economical, this new 
machine has these features: 


Motor does not start until the melt is at 
workable temperature. 


Bearings are all inside and are self-lubricated. 


Sensitive thermostatic control holds the melt 
at correct operating heat level. 


Aluminum fins deliver heat rapidly and uni- 
formly to the body of the melt. 


The New Boston 
HOT-MELT SPOTTING MACHINE 


Call our representatives for details. 
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EXPERIMENTAL CUTTER 


United Shoe Shows 
New Hydraulic Machine 


A new hydraulic cutting machine 
which may provide the answer to 
modern cutting room problems will 
be among newest shoe machines dem- 
onstrated by United Shoe Machinery 
Corp. at the Factory Management 
Conference in Cincinnati, Other ma- 
chines slated for showing are the new 
USMC Seam Reducing Machine 
Model A, and a Pulling Over Ma- 


chine of the console type. 





United’s new experimental machine 
cuts by rapidly forcing the die 
through the work rather than by im 
pact. For that reason, no blow or 
vibration is transmitted to the floor 
and the machine is practically noise- 
less. 

A positive cut is made because of 
a sensitive electronic brain which re- 
leases the hydraulic pressure the in 
stant the die cuts through the work 
piece. Acting literally in a millionth 
part of a second, this electronic brain 
controls the hydraulic pressure so ex- 
actly that die penetration of the block 
is held to the minimum necessary for 
culting. Under these 
cutting surface life is expected to be 
considerably longer. 


conditions, 


The electronically controlled hy- 
draulic mechanism also makes this 
machine extremely flexible—the oper- 
ator can change from using a 2!” 
Walker die to a 5/16” Beverly die or 
from cutting material 2” thick to ma 
terial tissue paper thin and back 
again without the necessity of adjust- 
ing the machine, 

The new USMC Seam Reducing 
Machine--Model A reduces the back 
seam with a serrated wheel which de- 
livers a rapid series of light rubbing 
blows and actually removes some of 
both edges of the upstanding portion 
of the seam. 

A Pulling Over Machine of the 
which followed its recent demonstra- 
tion at the National Shoe Fair. This 
console type is being shown for the 
second time. 


New Cementing Machine 


Schaefer Machine Co. of Bridge- 
port, Conn., is offering a new heavy- 
duty cementing machine for cement 
ing sheets of leather, fibre, cloth, plas- 
tic, cardboard and foam and sheet 
rubber up to 6” thick. 


16 


The machine has 42” wide rollers 
and will one-side cement a sheet 40’ 
wide by 8’ long in 10 seconds. Among 
features of this rugged, mobile unit is 
a hydraulic tank-lift device for easy 
access and cleaning. The machine 
can apply latex, animal glue, resin 
glue or rubber cement to controlled 
coating thickness. 


ZIP-IN PLUGS 


Different Styles 
With Same Shoe 


Achieved With Variety Of 
Zip-In-Zip-Out Vamp Plugs 


A dramatic style innovation in 
men’s shoe business is a changeable 
vamp plug which, via a simple zipper 
device, creates several different styles 
out of the same shoe. 

Called “Change-O-Style,” the pat- 
ented device is the creation of William 
H. Epstein, president of Wm. Alan 
Shoe Co., Inc., Brooklyn. 

The entire plug portion can be 
zipped out and replaced with an in- 
sert that completely changes the style 
or appearance of the shoe. A variety 


of plug “styles” are interchangeable. 
For example, if the shoe over-all is 
brown calf, then the plug may be 
brown suede, or beige, or a brown 
reptile or print, or woven or per- 
forated, or mesh, or any other plug 
style, color or material. One insert 
is simply zipped out and another 
zipped in to instantly create a differ- 
ent looking shoe. 

A special Waldes Kover Zip slide 
fastener consists of a metal chain 
covered with fabric. The fabric por- 
tion is worn inside the shoe, facing 
the foot. The inserts are guaranteed 
for 90 days against mechanical de- 
fects. The inserts are priced at $2.45 
and $2.95. 

According to Epstein, the device 
has endless possibilities for style or 
comfort variations. For instance, in 
very warm weather the shoes might be 
worn without any plug inserts at all, 
keeping the feet cool such as when 
driving a car. 

Epstein’s firm will distribute the 
shoes (priced at $17.95 to $24.95 a 
pair) via mail order direct to con- 
sumers. Also, shoe manufacturers 
and others will be licensed to use the 
patent. One prominent Brockton 
men’s shoe manufacturer is already 
under license and has included the 
new shoe in his lines. 

A variety of color and texture com- 
binations in these plug inserts are 
available to go with black, brown, 
white, blue, grey and other shoes. 


PLUG EXCHANGE IDEA is illustrated in this new zipper arrangement. Plug 
and vamp close up completely via special zipper, ends of which are concealed 
behind quarter at sides of instep. Variety of new vamp plug styles can be 


interchanged to create new-looking shoe with each change. 


The illustrated 


shoe is by Howard & Foster, Brockton. 
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SALES “KNOW-HOW” 





Shoemen Sponsor 


Merchandising Clinic 


With shoe manufacturers’ technical 
problems on factory management and 
production highlighting the estab- 
lished Factory Management Confer- 
ence, the National Shoe Manufac- 
turers Association has come up with 
something more it can do for its 
members. The new service——a mer- 
chandising clinic which stresses ad- 
vertising, selling and promotional 
“know-how” for manufacturers 
will be launched in New York around 
mid-Sept., 1954. 

Not a theoretical but actually a 
“know-how” session, according to 
Charles H. Jones, Association presi- 
dent, the new clinic will aim at 
demonstrating how shoe manufac- 
turers can improve individual sales 
activities to meet competition. 

“We believe that the Association 
can make a real contribution here, 
just as it has in the technical field,” 
Jones said. “In the first place, we 
hope to stimulate members to give 
more attention to the art of selling 
and promotion. We want to show 
them what has been done by some 
of America’s merchandising leaders 
and see how we can use more of 
these techniques in the shoe in- 
dustry.” 

Techniques referred to by Jones 
include sales analysis, sales manage- 
ment, measuring sales force effective- 
ness, establishing sales quotas, sales- 
men’s compensation, sales training, 
record keeping, advertising, promo- 
tional dealer aids, ete. 

Another reason for the clinic, 
which will be held annually if a 
success, is the feeling that too many 
shoe manufacturers are “production 
minded” rather than “promotion- 
minded,” Jones said. The industry 
now makes and sells about 500 mil- 
lion pairs each year. It can produce 
and move at least 600 million, pos- 
sibly more, according to Jones. 


Still In Business 
John F. Tuttle & Co., New York. 


certified weigher and selector of hides 
and skins, will continue in business, 
according to Mary Tuttle, widow of 
the late John F. Tuttle who died Jan. 
31 of a heart attack. 

Mrs. Tuttle, actively identified 
with the business since its founding 
in 1924, is well known in rawstock 
and tanning circles. 
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Strips and Straps 
For Day Or Night gf. > 


] 

Versatility of shoes to coordinate with 
various costumes has been an aim of 
shoe manufacturers. These six shoes 
illustrate a new trend among stylists. 
Here, the designs themselves are both 
versatile and functional. Graceful, 
yet practical lines for daytime wear 
are combined with a ''pretty' ele- 
gance for that touch of night-time 
glamour in these patterns. Adaptable 
to gold or silver kid and mesh, leather 
and suede combinations, patent 
leather, colored kids—it will be the 
type of material employed in con- 
struction which will determine the use 
of these designs. 


1) Spice for the wardrobe 
in this dainty sandal featur- 
ing narrow stripping in a 
self-centering wishbone ef- 
fect over the instep. 


2) Straps emphasize and 
minimize the foot in this 
piquant shoe. U-shaped 
strap caught with three cen- 
tering bands and a small tab 
at the instep point up the 
new, molded look. 


3) Simple, flattering lines 
appear in this barest mini- 
mum of pump. Dainty nar- 
row sling strap continues 
from the sole line to form 
the sling. 

4) Pretty, strip sandal with 
skeletal straps for perfect 
balance cut to give a sleek, 
open silhouette. 


5) Provocative ankle strap 
featuring a new look in 
straight throatline. Deep cut 
toe opening is emphasized 
by jeweled buckle. 


6) Another airy patterned 
sling back. The two curved 
vamp pieces are caught in 
the center by a small band 
which matches the small 
band in the wishbone instep 
strap. 
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Startling platform shoe news ! 


INSOLE STRIP 
OF CUSHION CORK 





FLEXICORK 
PLATFORM 


® New construction provides amazing flexibility ... 
cuts platform weight as much as 50%! 


Here's the platform shoe idea you've been looking 
for! Armstrong's Flexicork" and Armstrong's Cush 
ion Cork", used in combination, give your shoes the 
two things that today’s shoppers demand —extra 
Hexibility and exceptional lightness. Yes, you can 
reduce platform weight up to 50°, and ata sur 


prisingly low cost for top quality shoe construction 


Three Flexicork Features 
Armstrong's Flexicork—the platform in this new 
-is the lightest cork platform ever 


made that’s also strong enough for good all-around 


construction- 


workability. It needs no lamination, and it handles 
well in automatic machines. Besides this, Flexicork 
has the kind of supple flexibility you'd expect to 


find only i a vood cork and rubber compound 


Cushion Cork Gives Comfort Appeal 

To complete the construction, an insole strip 
made with Cushion Cork is used. Because Cushion 
Cork is made of sponged rubber and springy cork 
particles, it gives the shoe added flexibility and 
resilience—a comfort combination that wins sales 
every time! 

If vou want to see a demonstration shoe made 
with Flexicork and Cushion Cork—and test the 
materials in one of your lines, call your Armstrong 


Pennsylvania <a 


representative or write direct to Armstrong 
Cork Company, Shoe Products Department 


6202 Drury Ave., Lancaster 


Armstrong’s Platform Materials 





Introducing =» 


A 
DYNAMIC 


MARCH NEW CONCEPT 


IN 


SHOE FASHION 
FIRST INFORMATION | 


® A SPECIALIZED SHOE FASHION SERVICE ... Yes, on MARCH | 
will be launched the most significant, most complete shoe fashion information 


service ever presented to the industry .. . 


NOT A MAGAZINE, NOT A NEWSPAPER ... shoescope 
is specifically designed as a four-page letter . . 

quick to read, brief and to the point . . . eliminating 

the frills, detecting the real news from the double 

talk ... giving you advance informaticn cn all the 

important trends and developments in the fast-changing 


world of footwear fashion... 


shoescope will cover all fashion aspects pertaining to women’s, 
men’s and juvenile footwear ... For the shoe manufacturer—advance 
information vital to the styling of your lines... For the shoe retailer— 
informative style guidance for your buying and selling . . . For the 
allied trades—an invaluable digest of footwear fashion trends which 


strongly affect your business. 


KEYED TO YOUR MOST IMPORTANT STYLE NEEDS... This new 
authoritative footwear fashion guide will bring you a 

steady flow of reliable advance information . . . reporting, 

evaluating and interpreting swiftly and reliably, all neu 

developments that have a bearing on footwear fashions as 

they affect the manufacture and sale of shoes... from 


every important American and European style center . 
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SJalol-t-1e1e) ol— 


the Adnamen Guide tr Frotweon Fiuhion 


TIMELY, ADVANCE INFORMATION on designs, colors, materials, patterns, 
textures, coordinations, promotions, heels, lasts, ornamentations, etc. 
. on apparel and accessory trends . . . on new movements in styling, 


merchandising, buying and selling . . . 


shoescope will bring to you the skilled observations of an 
international network of outstanding shoe fashion analysts, interpreted 
by an experienced s/aff of editors recognized for their intimate knowledge 


of footwear fashion and shoe business. 


IF FOOTWEAR FASHION IS ANY PART OF YOUR WORK OR 
HAS ANY BEARING ON THE SALE OF YOUR PRODUCTS, 
shoescope SERVICE WILL BE OF VALUABLE ASSISTANCI 
TO YOU ...GET THE FACTS ABOUT shoescope NOW .. 


@ FILL IN AND MAIL THE COUPON BELOW ... DO IT TODAY. THERE'S AN 
ATTRACTIVE PRE-PUBLICATION DATE OFFER WAITING IF YOU ACT IMMEDIATELY. 


SEND FOR COMPLETE INFORMATION 





The Rumpf Publishing Co. 
300 W. Adams St. 
Chicago 6, Illinois 


Address 
Please send me complete information on 


Shoescope, The Advance Guide to Footwear City 
Fashion. 


| understand there is no obligation on State 
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LEATHER FOR BIGWICGS 


Government Officials 


To View Leather Display 


Top Government officials, including 
Secretary of Commerce Sinclair 
Weeks, are expected to view a dis- 
play of fine leathers and leather prod- 
ucts to be held in Washington, D. C.. 
starting Feb, 25. 

The display, sponsored by Leather 


Industries of America, will occupy 


space In the Commerce Department 
building for two full weeks. Mel Salz- 
man of LIA was recently in Wash- 
ington making plans for the showing 


with Julius G. Schnitzer. head of the 


Departing nts leather, shoes and 
allied products division, 

One event will be the first official 
showing of the new film, “Leather in 
Your Life.” in the Commerce Depart- 
ment auditorium, next door to the 
leather display. on Mar h 3. 

Many leather manufacturers are 
being asked and have agreed to send 
some of their very best products to 
Washington to be displayed in the 


THE RIVER PLATE 


CORPORATION 


Exclusive Agents: 


QUEBRACHC 


Importers and Processors 


Raw Tanning Materials From All Parts of the World 


Subsidiary: THE TANNIN CORPORATION of MASS. Office & Plant: Peabody, Mass. 
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lobby of the department building in 
downtown Washington. 

“Every type of high grade shoe, 
and wallet, purse, belt, upholstery. 
garments, saddles and the like will be 
on display for the public to see.” said 
Salzman. 

The companies to furnish exhibits 
were selected by lot, he said. as the 
offerings would have been too large 
if each firm in the industry was to 
send something 

An effort is on to invite President 
Kisenhower, who is fond of  high- 
grade leather, and of good leather 
shoes, to attend the display. 


FASHION CONSULTANT for Popu- 
lar Price Shoe Show of America and 
commentator for its May, 1954, Fash- 
ion Show, is Betty Green, Fashion 
Accelerator for Independent Retail- 
ers Syndicate, Inc. She will analyze 
fashion influences here and abroad 
for PPSSA style committees and rec- 
ommend promotional themes to the 
industry in addition to contributing to 
the Show's fall and winter fashion 
presentation. 


New Rumpp Agency 

The item which appeared in our 
issue of Jan. 2, reporting that account 
of C. F. Rumpp & Sons has been as- 
signed to McKee & Albright, Ince.. 
inadvertently misled some of our 
readers into believing that Rumpp 
was in financial difficulties. 

Actually, the item should have 
read: McKee & Albright. Inc., Phila- 
delphia, has been appointed advertis- 
ing agency for C. F. Rumpp & Sons 
of Philadelphia, New York, Chicago 
and Los Angeles. manufacturer and 
importer of fine leather goods. 

Rumpp. now in its LOdMth year of 
manufacturing fine leatherware, in- 
tends to remain in business for an- 
other 100 years at the very least. 
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the WATTLE we have 


gives the results you want! 
ewe 
d \ 


; own practical experience will 
confirm authoritative opinions on the 
advantages obtained by using wattle extract. 
Noted for rapid penetration, good color and 
fixation, wattle extract also has special colloidal 
properties which help to keep your liquors 
clear and impart desirable qualities © wairost 
to the leather fibre. MOMBAS® 
Test out any of these 
7 widely-used brands 
of wattle extract, made 


UNICORN . 
from best quality bark. 


You'll be glad you did! 


@ PIETERMARITZBURG 


) 
DURBAN 


SOUTH AFRICAN WATTLE EXTRACT MFRS. ASSO. 
Pietermaritzburg, Natal, Union of South Africa WATTLE 


KENYA WATTLE MANUFACTURERS ASSOCIATION makes 


Nairobi, Kenya, East Africa good leather 
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MILITARY BUYING 





Invitations 


Cattlehide Leather. The New 
York Quartermaster, 11] East 16th 
St., N.Y. 3, has issued Inv. No. 239 
calling for 6,800 sq. ft. leather, cat- 
tlehide, full grain chrome tanned, ap 
prox. 3/64” to 4/64”, dyed brown 
shade No. 533—Stock No. 7100- 
§49925-191, delivered to AF Depot, 
Shelby, Ohio, and 2,700 sq. ft. deliv- 
ered to Cheli AF Depot, Maywood, 
California. The bid also calls for 
6,500 sq. ft. of leather, cattlehide, full 
grain, chrome tanned, 5/64” to 
6/64” thick, dyed brown, shade No. 
533, for delivery to Wilkins AF De- 
pot, Shelby, Ohio, and 4,300 sq. ft. 
of same delivered to Cheli AF Depot, 
Maywood, California, Opening Feb. 
23. 


Leather Money-Bags. The Post 
Office, Washington, D. C., has issued 
Inv. No. 1979 calling for Bags, 
money—approx. 14 inches long, 8 
inches wide, 101% inches high to top 
of frame, made from vegetable 
tanned bag leather, full grain with 
grained finish. Opening Feb. 24. 


Leather Gloves. The Signal 
Corps, Purchasing Branch, Decatur 
Signal Depot, Decatur, IIl., has issued 
Inv. No. SC-38 calling for Gloves, 
LC-10, leather linesman’s general pur- 
pose, sige 944 heavy weight, gauntlet 
style. Opening Feb, 24. 


Bids 


Bag Leather. The Graton & 
Knight Co., Worcester, Mass., was 
low bidder under item | of Inv. No. 
163 issued by the New York QM., 
calling for Leather, Bag, Russet, 
thickness 6/64 inches. Graton & 
Knight quoted .44 per sq. ft. delivered 
to Letterkenny Ord. Depot, Culbert- 
son, Pa.; Rossford Ord. Depot, To- 
ledo, Ohio, and Terre Haute Ord. 
Depot, Ind., and a price of 46 per 
sa. ft. delivered to San Francisco 
POE, Cal., less 2%, discount 20 days. 

McPherson Bros. Co., San Fran- 
cisco, was low bidder under item 2 
at a price of .68 per sq. ft. delivered 
to Anniston Ord, Depot, Bynum, Ala., 
and Letterkenny Ord. Depot, Culbert- 
son, Pa. They also quoted .67 per 
sq. ft. delivered to Benica Arsenal, 
Army Pt., Cal., and a final price of 
673 per sq. ft. delivered to Red River 
Arsenal, Defense, Texas, and to Ross- 
ford Ord. Depot, Toledo, Ohio. Item 
2 called for 1,176 sq. ft. of Leather, 
Calfskin, Russet, thickness, 3/64 
inch. 


Leather Rigging. The Caldwell 
Lace Leather Co., Auburn, Ken- 
tucky, was low bidder under Inv. No. 
1919 opened at the New York Navy 
Purchasing Office, 111 East L6th St., 
N.Y. 3, N.Y. They bid .62 per lb. 
for delivery to Norfolk, Virginia, and 
63 per |b. delivered to San Diego, 
California, San Francisco, California, 





Wilner for 


Wedgie Heels 


the largest 
manufacturer 
of quality 
wedgie heels 
in the world 
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Oakland, California, and Clearfield. 
Utah. 

Bid called for 7.000 Ibs. of Leather, 
genuine, rigging, cattlehide, fur- 
nished in either backs or sides or in 
both backs and sides, full grained 
vegetable tanned, natural co'or, ap- 
_. 2p sq. ft. per hide, Navy Stock 
No. G 34-L-1030 to specs. KK-L- 
241b. 


Cattlehide Leather. The New 
Jersey Tanning Co., Newark, N. J.. 
was low bidder at .32 per sq. ft. of 
leather, cattlehide, for straps, full 
grain, vegetable tanned, russet, for 
delivery to Wilkins AF Depot, Shelby, 
Ohio. Total quantity involved 6,000 
sq. ft. The Inv. No. was 228 and was 
opened at the New York Q.M., 111 
East 16th St., N. Y. 

Under the same bid, Lowengart 
Co., New York City, was low bidder 
under item 2 with a unit price of 
3850 per sq. ft. for 31,300 sq. ft. of 
leather, cattlehide, for straps, full 
grain, vegetable tanned, russet 1/16” 
thick. Delivery called for 25,000 sq. 
ft. to Wilkins AF Depot, Shelby 
O., and 6,300 sq. ft. for Cheli AF 
Depot, Maywood, Calif. 

Under item 3 of the same invita- 
tion, A. L. Scherrer Leather Co., 
Milwaukee, Wis., was low bidder 
with a unit price of .42 per sq. ft. for 
31,000 sq. ft. of leather, cattlehide, 
for straps, full grain, tanned russet 
Vy inch thick. Delivery of 26,000 sq. 
ft. to Wilkins AF Depot, Shelby, O., 
and 5,600 sq. ft. for Cheli AF Depot, 
Maywood, Cal. 


Chamois Leather. Hoyt & 
Worthen Tanning Corp., Haverhill, 
Mass., was low bidder at $1.07 each, 
net under Inv. No. NY-2JR-53465 
which opened Feb, 8 at the New York 
General Services Adm.; calling for 
696 ea., chamois, Stock No. 34-5-500 
type 1—selection 1—for delivery to 
Wilmington, Cal. 


Awards 


Leather. Graton & Knight Co.. 
Worcester, Mass., was awarded Invi- 
tation 1595 Post Office Dept., Wash- 
ington, D. C., under a unit price of 
.73 per sq. ft. less 2%, 30 days dis- 
count, for a quantity of leather. 


Leather Belting. Page Belting 
Co. was awarded contract under Inv. 
1639 calling for leather belting. Bid 
opened at the Post Office, Washing- 
ington, D. C., and called for a quan- 
tity of leather belting to be delivered 
to Washington, D. C. 
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LEATHER MARKET REPORT 





Billings Continue Large, 
New Orders Harder To Find 


Little Forward Buying Done This Week 
Caution Extends Down To Retail Level. 


Sole Leather tanners again re- 
port good interest in light leather, 
moderate interest in medium and 
dullness in heavy. Lights sold well 
ahead. 

Clear bends under 8 irons move 
easily at 66c and down with at least 
one quotation of 68¢ heard. About 
59c and down asked for 8-9 iron 
bends. Between 50 and 54c asked 
for good quality 9-10 iron bends. Up 
to about 48c asked for over 10 irons. 


Sole Leather Offal lacks vigor. 

All bellies available move quickly 
at 27-29c. One sale at 30c reported. 
Single shoulders get some attention 
at 38 and down. Double rough 
shoulders generally quiet though fair 
sales sometimes made for quick de- 
livery at prices in low 40's. Up to 
about 48c obtained for small lots of 
carefully selected waist belt stock. 

Calf Leather tanners wonder 
at strength of raw skin market in face 
of little buying interest. 

Men’s regular finish brings up to 





palit) 


hope for early fall buying to dig into 
accumulations. 
Women’s having 


SOLE 
ve torwindniee Alwuteny ew | ATER 


business being placed is for small lots i 


of blue and red. Up to about $1.00 


weights good 


BENDS 
| SHOULDERS 
BELLIES 


asked for best small leather in regular 
aniline. Regular sized skins bring 
around 97c¢ and down in regular 
finish. Below 70c seems the popular i 
bulk of the sort falls. 

Sheep Tanners have worries. 

a & 

strength. Fortunately the domesti: uniform ee 
raw skin market has not followed the J 
the same for shoe stock. 

Most good boot lining sheep priced f 
bring about 22c and down with most 
business done in 15-20¢ 


finish with about 4e¢ premium for | 
field and there, of course, is where 
dependable . 
Raw skin markets show unexpected 
foreign and general price lists remain 
at 25e and down. Shoe lining russets 
Colored vegetable linings priced at 


range, 


26¢ and down. Chrome linings still 
$1.05 for best heavy leather; up to available at 28c and down but 30c 
about $1.10 for aniline. Two top more often heard. 
selections move easily but below 90c 


there is plenty available and tanners 


CUT STOCK 


Side Leathers continue big in 


billing, only fair in new business. Also 





Specialty Leathers 
Prices and Trends of Leather 


KIND OF LEATHER THIS MONTH YEAR 1953 
WEEK AGO AGO HIGH 


for Belting, 


Hydraulics, Textiles, 


Packing and 
73-1.05 
58-98 
60-1.00 
55-90 
48-91 
53-58 
15-25 
52-54 
44-50 
36-40 
64-68 
26-29 
44-50 
30-35 


85-1.10 
80-95 

80-1,05 
55-90 
80-96 
56-62 
18-32 
56-60 
51-54 
38-44 
65-68 
24-26 
50-53 
30-36 
17-20 17-22 18-22 24-26 
15-17 15-17 15-17 18-20 
Fo 7 7-7, 7% 8 

1414-15 15 18-19 20Y, 


95-1,20 
80-1,03 
85-1.10 
55-90 
80-96 
60-64 
18-32 
64-68 
56-59 
38-45 
68-72 
26-29 
51-56 
35-39 


73-1.05 
58-98 
60-1.00 
55-90 
48-90 
52-57 
15-25 
52-54 
44-50 
34-38 
64-68 
27-29 
44-50 
30-35 


CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dble. Rgh.) 
SPLITS (Lt. Suede) 
SPLITS (Finished Linings) 
SPLITS (Gussets) 
WELTING (4% x %) 
LIGHT NATIVE COWS 


Strap Leathers, 


TANNING CO. 


WESTFIELD PENNA 


All prices quoted are the range on best selection of standard tannages using quality 
rawstock, 
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SOLE LEATHERS 


BENDS, BACKS, CROPS, HEADS 
SHOULDERS, BELLIES, SHANKS, Ete. 


OUTSOLES 


MEN'S - WOMEN'S - BOY'S 
MISSES’ - CHILDREN'S 
IN ALL GRADES AND WEIGHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 


Chil +60 NEW Y 
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Quality tannages do much better than 
the so-called volume tannages. 

Kips firm at 54¢ and down for cor- 
rected combination leather. Up to 
about 50c asked for best combination 
extremes. Good large leather can be 
had for 44e and down. 

Chrome kips bring 50c and down 
for heavies in very best tannages. 
Extremes quoted at 54c and down; 
large leather at 42c and down. 
Lighter weights at a variety of prices 
in the 30's, 

Work shoe retan slow at about 34c 
and down; waterproof at about 36c 
and down. Asking prices usually 
higher than these but sales usually 
made at figures quoted. 


Split Leathers plod along un- 
changed. New interest small. 

Up to about 20c quoted for finished 
linings. One line asks 22c and down. 
Plenty can be had for well below 20c. 
Suede linings bring up to about 25c 
for best. Non-slips between 16-20c. 

Heavy suedes of Ruffit type bring 
44c and down for very best. Other 
tannages start at about 40c. Light 
suede continues slow at prices in 
middle 30’s. Better interest in flex- 
ibles. 


New York tanners report spotty 
business here and there. Some or- 
ders are for good sized footage, most 
are for fill-in purposes. Some tan- 
ners believe that spring season will 
go without raising much of a stir. 

Calfskin market continues firm as 
tanners very well sold up. Trading 
slow on new business but most tan- 
ners still delivering on old orders. 
Men’s weight calfskins start at $1.10 
and down and women’s weight, 
smooth, at around $1.00 and down 
all depending on tannage, etc. Vol- 
ume business in women’s calf, the 
biggest seller in the New York area, 
seems to be in the 80's. 

Large patent sides about 35-40c, 
extremes 38 to 48c and kips at 85-90c 
and down, according to tanner, etc. 

Sole leather activity satisfactory 
with prospects of some improvement 
in the near future. Prices unchanged 
and firmly held to 49c for heavy 
weight and up to 65c for the light 
weight. 

Bellies still in very light supply 
and are fully 28-29c and some say 
30c. Rough double shoulders slow 
and not much demand noted. About 
42c¢ to 52c quoted as to weight with 
volume business going on from 44c 
to 48c. 


Work Glove holds. Some steady 
business in work glove splits involv- 
ing better productions at unchanged 
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prices although volume left some- 
thing to be desired. 

While there were reports that some 
less desirable tannages have sold a 
cent or so under recently quoted 
prices, lists on the better tannages 
have remained the same. LM weight 
quoted at 14c for No. 1 grade, 13c 
for No. 2 grade and 12c for No. 3 
grade. M weight alone held at 15c 
for No. 1, 14¢ for No. 2 and 13c for 
No. 3. 


Garment Leathers more active. 
Buying may have been stimulated by 
slight firming of values in rawstock 
markets of late, such as the stronger 
market for foreign pickled skins in- 
cluding New Zealands while do- 
mestic productions have shown a 
steady tendency. 

Such developments have caused 
tanners to maintain lists on sheep- 
skin garment leather and good tan- 
nages held around 33c and down for 
suede; 34c and down for grain fin- 
ish. Likewise, the recent firming up 
of the big packer light cow market 
gave the cowhide garment leather a 
firmer undertone with supplies, de- 
pending upon tannages, selling more 
readily in a range of 30-33c. 

Horsehide garment leather _ re- 
mained steady at an average price 
basis of 33-34c¢ although lists con- 
tinued around 36c and down. 


Bag, Case & Strap firm. While 
demand is not brisk, some selective 
buying witnessed in the past few 
weeks where buyers wanted to cover 
immediate or nearby requirements. 

Case leather of 2-24 ounce quoted 
at 41-42c, 3-344 ounce at 43-44c. 
Russet strap leather, Grade A, quoted 
at 50-5le for 4/5 ounce, 52-53c for 
5/6 ounce, 54-55¢ for 6/7 ounce, 
56-57c for 7/8 ounce, 58-59c for 8/9 
ounce, 61-62c for 9/10 ounce and 
64-65c for 10/11 ounce. 

Grade B continues about 2c less 
and Grade C 4c under the above 
listed prices. Premiums over russet 
finish continue at 3c for colors and 


2c for glazed. 


Kid Leathers mixed. Philadel- 
phia tanners find that aside from 
black suede, the situation is not too 
satisfactory. 

As far as glazed is concerned, a 
little business in red and blue. White 
has been good all along but volume 
of business is not enough. Sales in 
linings made at a fairly good volume. 
Slipper slow. 

Some business in crushed reported 
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by tanners who handle it. Satin mats 
pretty generally considered slack. 
Prices present a problem. Tanners 
say their lists are unchanged. This 
might be considered a good sign ex- 
cept that wita rawskins and costs so 
high, tanners should consider rais- 
ing their prices. Under present cir- 
cumstances they cannot do so. 


Average Kid Leather Prices 
Suede 32c-90c 

Slipper 25c-60c 

Linings 25c-55c 

Crushed 35c-75c 

Glazed 25c-$1.00 

Satin Mats 69c-98c 


Sole leather tanners of Philadel- 
phia find business satisfactory for this 
time of the year. The No. 1 bellies 
go at 29c for light and medium and 
27c for heavy and are tight at these 
prices. Factory bends moving quite 
well at 54c for tannery run and ap- 
parently shoe manufacturers are buy- 
ing for use beyond the usual Easter 
trade. 

The No. 1 findings sell at 64c and 
are not moving too well. 


Belting Leathers off. Philadel- 
phia tanners report slight drop in 
business for the past few days. 

Prices have changed slightly since 
last week—on bend butts, No. 2 were 
quoted at 96c light, 88c medium and 
83c heavy, No. 3 went at 9c light, 
84c medium and 78 heavy. Shoul- 
ders selling very well now but not to 
the specialties men as had been an- 
ticipated by tanners. Welting men 
buying in quantity with quotations 
at 50c for No. 1 and 48c for No. 2. 

Fact that hides went up slightly 
considered a good sign and tanners 
hope this stimulates buying. Cur- 
riers do not find business as active 
as they would like. Since hides 
firmed up, they are considering buy- 
ing as they anticipate customer buy- 
ing. No price changes quoted. 

Domestic leathers strong. Garment 
suedes have advanced about 2c a 
foot. Men’s weights quoted at 3lc., 
29¢ and 27c. Ladies’ weights in high 
colors offered at 36c and 32c. There 
is no business in domestic grains for 
garments, 

In glove leather, men’s grey suedes 
quoted at 38c., up 2c from the open- 
ing price. Grains offered from 3lc 
down. A good pigtex grade brings 
about 25c. Not much business pass- 
ing. 

Fine glove leathers neglected. Some 
small business in ladies’ weight pig- 
skins but other types find hard going. 
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Tanning Materials 


Raw Tanning Materials 
Divi Divi, Dom., 48% 
Wattle bark, ton 


basis shp't, bag $72.00 
.‘'FPair Average’’ $98.00 
tees .."*Merchantable’’ $95.50 
Sumac, 28°, leaf $120.00 

Ground $110.00 
Myrobalans, J. 1's Bombay 

Sorted . . 

Genuines 

Crushed 42-44% eee : 
Valonia Cups, 30-32% guaranteed ...... 
Valonia Beards, 40-42% guaranteed 
Mangrove Bark, Ecuadorian 
Mangrove Bark, Colombian ey . $58.50 
Mangrove Bark, 38% E. African . .§72.00-74.00 


Tanning Extracts* 


Chestnut Extract, Liquid (basis 
25°, tannin), f.o.b. plant 
Tank cars 
Barrels, c.! 

Barrels, }.c.1 


Chestnut Extract, Powdered (basis 

60°, tannin), f.0.b. plant 

Bags, c.1 11.28 

Bags, |.c.1 . 12.00 
Cutch, solid Borneo, 55% tannin 08% 
Hemlock Extract, 25% tannin, tk. cars 

f.o b. works 0625 

bbis. c.i 06% 
Oak bark extract, 25% tannin, Ib 

bbis. 6%-6%, tks 06! 
Quebracho Extract 

Solid, ord., basis 63% tannin, ce 11 31/64 

Solid clar basis 64% tannin, c.l 12 3/16 
Wattle extract, solid, ¢.1., East African 

60% tannin ‘ 10 
Wattle extract, solid, ¢.1., South African 
60°, tannin 10 

Powdered super spruce, bags, c.1l 

65%; Le.l ‘ 05'4 
Spruce extract, tks., f.o.b. wks O1% 


Myrobalan extract, solid, 55% tannin OT% 
Myrobalan extract, powdered, 60% tan 
nin e 10 


AN i 


KID SUEDE 


CARR-BUCK 


Valonia extract, powdered, 63% tannin 0OO% 
Quebracho Extract, Powdered, Swedish 
spray dried, 76-78% tannin 


Wattle Extract, Powdered, Swedish, 
73% tannin 

Powdered Spruce, spray dried, Swedish 
Myrobalan, Swedish, Powdered 68-70% 

Oakwood, Swedish, solid, 60-62% 

Oakwood 64 - 66°, 


Larchbark, Swedish, solid, 54-56% 


Swedish, powdered 


Larchbark, powdered, Swedish spray 


dried, 58-60% 


Tanners’ Oils 


Cod Oil, Nfid 
Cod sulphonated pure 25 mois 
ture eer eee cece 12% 
Cod, sulphonated, 25% added mineral 
11 


loose basis, gal 00 


Cod, sulphonated, 50% added mineral 
Castor oll, No. 1 C.P. drs. Le. 
Sulphonated castor oil, 75% 
Linseed oil, tks., f.0.b. Minn 
drums .. . . 
Neatsfoot, 20° C.T 
Neatsfoot, 30° C.T 
Neatsfoot, prime druma, « 
Le.l 
Neatsfoot, sulphonated, 75% 
Olive, denatured, drs. gal 
Waterless Moellon 
Artificial Moeltlon 
Chamois Moellon 
Common degras 
Neutral degras 
Sulphonated Tallow 
Sulphonated Tallow 
Sponging compound 
Split Oil 
Sulphonated sperm, 25° moisture 
Petroleum Oils, 200 seconds vine 
f.o.b 
Petroleum Oils, 150 seconds vise 
f.o.b 
Petroleum Oils, 100 seconds via 
f.o.b 


»™ moisture 
L moisture 


or 
25% 


*Imported Extracts are plus duty 


GRAIN CALF 


CARR LEATHER CO. 


183 Essex St., Boston, Mass 


—Tanneries at Peabody 
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e CRESTAN*, a smooth, chrome tanned, quality dress 
side leather in men 


*s and women’s weights, black and 


s areveteenc DPARTAN*, a boarded, chrome tanned leather of dis- 
LEA I HERS ®@ tinction. Men’s and women’s weights, black and colors. 


HEBB LEATHER CO., inc. 


112 BEACH STREET 
BOSTON, MASS. 











ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 


“Always Reliable” 


LEATEX CHEMICAL COMPANY 


2722 W. HANCOCK ST., PHILADELPHIA, PA. 











LIQUID 
POWDER 


WATTLE 
CHESTNUT 


TANNERS EXTRACTS 


IMPORTERS AND 
MANUFACTURERS 


STANDARD 


DYEWOOD 
COMPANY, INC. 


40 LOCUST STREET 
MEDFORD, MASSACHUSETTS 





HIDES AND SKINS MARKET REPORT 





Prices Hold Steady But 
Packers Report Lessened Interest 


Slackened Buying By Tanners Still 
Compensated Somewhat By Export Sales 


Big Packer Hides face test. Half 
cent higher prices recorded on most 
selections last weck were paid in ini 
tial trading by dealers and exchange 
operators. 

Normally, our winter hides have 
never been very popular with foreign 
buyers but this year there has been 
a little more export interest due to the 
fact our prices are lower compared 
to world markets. 

Dealers, of course, have been buy- 
ing from time to time to cover these 
export orders, Late in the preced- 
ing week, one big packer obtained 
premiums on sales for export involv- 
ing 1,000 butts from Albert Lea at 
L044c and 2,000 Oklahoma vealer 
light cows of 33-35 bbs. avg. at 2344 
fob. shipping points. At the same 
time, this packer sold to domestic 
tanners 1,300 Oklahoma City beef 
type light cows of 40-42 Ibs. avg. at 
L5e. 


More light cows available at steady 


prices of 15c for Chicago and north- 
erns and at 14)c for river points but 
interest limited and buyers for do 
mestic outlets named bids at a half 
cent less. River heavy native cows 
had some call on steady basis of 
l1'%4ec and a few inquiries made for 
branded cows on the basis of lle for 
northern and 11%c for lighter aver- 
age southwesterns. 

Heavy native and branded steers 
in slower demand at last prices. Some 
buyers on'y bid 10'%c on river heavy 
native steers. 


Independent Packers up. Out- 
side packers sold two small cars of 
bulls on the basis of 1015c for native 
and 914c for branded—a half cent 
better than previously realized by big 
packers. Earlier, Packers’ Ass'n. sold 
900 butt branded steers on the steady 
basis of 9¥%c but little follow-up de- 
mand for these as well as heavy na- 
tive steers at last prices. 





HIDE FUTURES 





Close 
Feb. 11 


April 14.40B 
July 14.80T 
15.10T 
15.20B 
April 15.20B 
July 15.17B 


October 


January 


High Low Net 
for Week for Week Change 


Close 
Feb, 4 


14.40 —55 
14 80 —50 
15.47T 15.47 15.08 —37 
15.55T 15.54 15,20 —35 
15.35B 15.47 15,20 —I15 
15 35B 15.42 15.40 —18 


14.95B 14,85 
15.30B 15,25 


Total Sales: 368 Lots 








HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers 11-12 
Light native steers 1312-14 
Ex. light native steers 16% 
Heavy native cows 114%-124% 
Light native cows 144-15 
Heavy Texas steers 9, 
Butt branded steers 9, 
Light Texas steers 12 
Ex. light Texas steers 14'2 
Colorado 9 
Branded cows “11% 
Native Bulls 10'4 
Branded Bulls 9, 
Packer calfskins 37-4214 
Picker kipskins 26 =-28 


NOTE 


Month Ago Year Ago 


“12% 


Week Ago 
11 +12 12 1314-14 
134-14 1814-19 
16 -16'% 22 
1144-12% 1414-15 
1414-15 18 -19 

91%, A -12% 
9%, 2 VY, 
1114-12 
14 -141%4 
9 


-11% 
-10'% 11 

9 9 - 9% 10 
37-42% 3714-45 471-57" 
25 -28 24-30 30 «+40 


11-11% 11 
10 10 


Price ceilings have now been completely ended by the government. All 


remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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Small orders for river heavy na- 
tive cows reported still in the market 
at steady price of lle. Last sale 
of northerns by a Minnesota packer 
who sold 1,300 Austin heavy cows at 
12'4c. Another independent packer 
sold 1,000 Chicago heavy cows also 
at 12!oc since the previous review. 

In the east, one large packer sold 
2.000 Baltimore and 1,200 Reading 
allweight hides at 13c for natives and 
10c for brands, Feb. salting. Earlier, 
another packer moved 1,800 south- 
eastern light hides at 15'%4c and 
13 Voc, 

Small Packer Hides slow. Do- 
mestic tanners combing offerings and 
buying only certain desired produc- 
tions. 

In a few instances, some small 
packer hides were sold for export. 
One export deal involved 30-45 |b. 
avg. small packer hides averaging 
37-38 lbs. which covered an order 
for extreme type hides and brought 
L5e selected fob. midwest point. Reg- 
ular lots of small packer 40-42 lbs. 
avg. light hides last sold at 134c 
flat while 45-46 lbs. avg. stock this 
week sold at 13c selected fob. ship- 
ping points to domestic tanners 

Last trading in 46-48 lbs. avg. 
small packers was at 12'%c while 
regular 50-52 lbs. avg. lots moved 
in the range of 11'%-12c selected fob. 

Some export interest in heavy hides 
reported around 9'oc for over 60 
lbs. avg. but this price was declined 
by sellers on some 60-62 lbs. avg. 
hides, asking 10!4c. However, three 
cars of 69 lbs. avg. hides sold at 9s 
selected fob. with brands included at 
8c. Small packer bulls nominal 
around 9-914¢ fob. 


Country Hides snagged. After 
sales at steady prices, some sellers 
raised asking rates but ran into re- 
sistance from buyers. Tanners in no 
mood to reach for supplies and only 
bid steady levels such as 9c for regu- 
lar lots of midwestern mixed all- 
weights including renderer hides and 
9'4¢ for locker-butcher hides aver- 
aging 48-50 lbs., flat trimmed fob. 
shipping points. 

Renderer hides alone last reported 
sold at 8'c flat trimmed fob. ship- 
ping points. Most sellers trying for 
advances, some asking 1-l4%sc above 
last trading levels which tended to re- 
strict new business. Glue hides re- 
main around 7-7'c and country bulls 
at 6-6!4c fob. shipping points for car- 
load lots. 


Calf more active. One big packer 
sold 3,000 St. Louis heavy calf at 
371oc. Previous trading at that point 
involved Feavy and light calf at 37c. 
St. Paul calf last brought 42Y%c. 
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An outside independent packer 
sold about 2,500 January forward 
kip and overweights at 28. Big 
packers report interest for the 25/30 
lbs. overweights at 28c, coming from 
foreign outlets. Domestic tanners not 
anxious to buy and some 15/25 lbs. 
river kip obtainable at 27'c. Packer 
regular slunks continue around $1.85 
and large hairless at 85c, last paid. 

Good northern small packer all- 
weight calf sold in the range of 30- 
3le as to lots. Small packer kip 
available in liberal quantities at last 
trading basis of 17e for carload lots. 
Country skins nominally unchanged 
at 22c for allweight calf and 13e for 
kip in carload lots. Some buyers 
lower ideas by at least one cent. 


Horsehides waiting. Buyers 
maintaining ideas around $9.25-9.50 
trimmed and $10.25-10,50 untrimmed 
for good northern slaughterer whole 
hides but not obtaining very many. 
Most sellers have ideas around last 
realized prices ranging up to $10.00 
trimmed and $11.00 untrimmed. 

Dealers report cut stock moving 
fairly steady at $6.00-6.50 for north- 
ern fronts while 22” and up butts re- 
main around $3.50-3.75. 


Sheep Pelts mark time. Produc- 
tion of shearlings and clips in the 
midwest has reached its winter low 
point and only limited quantities 
available. 

Some shearing in warmer areas on 
the Pacific Coast in the past couple 
of weeks and some getting underway 
in warmer southwestern sections such 
as Texas. As a result, a few No. | 
shearlings showing up on the west 
coast and recent sales reported of 
choice lots up to $1.55-1.60 fob. 
there. 

In the midwest, last big packer sale 
at $1.40 while some small packers 
moved at $1.30. Some No. 2 and 
No. 3 shearlings just starting to show 
up in the southwest; last sales at 
$1.15 and 85c respectively. 

Feb. wool pelts have sold in a 
range of $4.00 to $4.25 per cwt. live- 
weight basis. Full wool dry pelts 
held at 23-24c: bid of 22c fob. was 
refused by sellers in late negotiations. 
Winter pickled skins held at steady 
prices or $9,50-10.00 per dozen. 


Dry Sheepskins hold, Very little 
business passing as buyers show rela- 
tively little interest. 

No wool sheepskin auctions this 
past week in Australia as cables from 
Melbourne and Sydney reported no 
sales. South American markets firm 
with reports from the Argentine that 
sellers have nothing to offer to this 
country as Russia has been taking 
most of the available supplies of 
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No doubt that George Washington 
did throw it across the Potomac, in 
those days a dollar went farther. 
Just like tannery oils by Salem Oil 
& Grease Co. go farther in produc- 
ing better leather. 











BEWARE OF SUBSTITUTES FOR 


TACCO 
SOLUBLE CLAY 


THERE I8 ONLY ONE “TACCO”" 


o 


THE AMERICAN COLOR 
& CHEMICAL CO. 
Sole Distributors to the Leather 
Industry 


172-176 Purchase Street 
Tel, Li berty 2-0517 Boston, Mass. 








Vaul Hallaqher 
& Ca., Ine. 


DEALERS IN 
DOMESTIC & FOREIGN 


Wietkled Sheep Stins 


PEABODY, MASS. 








TABER 
TANNERY 
PUMP S&S 


,«~ have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N.Y 


«oe 
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wooled sheepskins against their 
barter agreement. 

Hair sheep markets also quite firm, 
Late offerings of Brazil ehuantes at 
$13.00 fob. for regulars and $15.50- 
$16.50 fob. for specials, as to ship- 
yers, sections and average weights. 

hile some interest for the regulars, 
buyers unwilling to meet the asking 
yrices, As Europe is still an active 
Sioes sellers show no inclination to 
reduce asking prices, 

Reports from Nigeria that shippers 
have very little stock and holdings 
are readily taken by European buy- 
ers at the full asking price. Sokotas 
held at 72c, basis primes, with that 
paid in Europe as against our buyers 
ideas of 67c, basis primes. 

Kanos nominally held at 6le, basis 
primes. Only occasional small lots 
of Mocha skins can be sold as gen- 
erally buyers are out of the market. 


Pickled Skins mixed. 
trading in Iranian pickled sheepskins 
involving spot lots of fair to superior 
quality skins at $12.75-$13.25 per 
dozen, ex-dock. 

Cables from New Zealand state 
about 6,000 dozen North Island 
lambs sold to U. S. involving “West- 
field” at 90 shillings and “Tomoana” 
at 87 shillings. U. S. also purchased 


Some 


on tender 5,000 dozen “Wallacetown” 
lambs at 93 shillings 2 pence. 
Domestic firmer at $10, 


Reptiles slack. Not much call 
for lizards as offerings of wet salted 
Agra back cuts at 24e for 9 inches 
up, averaging 10 inches, 80/20 se- 
lection, failed to draw counter bids. 

Some interest in wet salted Bengal 
back cuts but as it is in-between 
seasons, most shippers slow in mak- 
ing offerings. Some wet salted Cal- 
cutta alligators, 12 inches up, av- 
eraging 15/16 inches, offered at 
$1.07 an inch. 

Late sales Brazil back cut tejus 
have ranged from 60-67c fob., de- 
pending upon shippers, assortment 
and sections. Most buyers ideas not 
over 63c fob. for 15/60/25 and 64c 
fob. for 20/60/20. assortment. No 
call for giboias with offerings re- 
ported at 30c fob. 

Chameleons have ruled quiet but 
some interest may develop following 
interest in lizards. Ring lizards firm 
due to European demand and Malay- 
ans are held at $1.40 and higher 
while buyers’ ideas here top at $1.30. 

Deerskins same. Business in 
Brazil “jacks,” Paras and Manaos, 
at 62c fob., basis manufacturers while 
last sales New Zealands at 70c cif. 


for producing... 


BETTER LEATHERS 
MORE ECONOMICALLY 


EXTRACTS 
PANCREATIC BATES © FILLERS 
SOLE LEATHER FINISHES 


Re = 


TANNER'S SUGAR e 
CHEMICALS 


TANNER’S LIME 


v 


We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 


L.H. LINCOLN & SON, INC. 


COUDERSPORT, PENNA. 
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Siam market quiet as relatively 
few offers coming in. Shippers re- 
port active buying on the part of 
Japan willing to pay much higher 
prices than can be realized here. 

Pigskins drag. Not many offers 
coming in for shipment as most ship- 
pers at primary points are quite firm 
in their ideas due to recent European 
interest. Dealers operating and pay- 
ing prices above what tanners and 
manufacturers are willing to meet. 
An occasional small lot on spot will 
sell but generally, local activity is 
negligible. 

Some spot lots of Peruvian grey 
peccaries sold at $2.00, basis manu- 
facturers. A little business in spot 
lots of wet salted capivaras and dry 
Chaco carpinchos but buyers will 
trade only when the price is right. 


Pacific Agent 

Pacific Shoe Components Co. of 
124 West 6th St., Los Angeles, Cal., 
has been appointed West Coast sales 
agent for Hadley Bros.-Uhl Co., St 
Louis, Mo., manufacturer of latex 
adhesives, solvent rubber cements, 
edge inks, shoe dressings, leather 
softeners and Cham-E-Flex innersol- 
ing. 

The firm has alse taken on the 
plastic welting line of Lawrence 
Process Co., Inc., of Lawrence, Mass. 


New Jersey 


® Whirler’s Inc. is located at 105 
Westminster Place, Garfield. Com- 
pany’s principals include Michael 
Stromfeld and Abraham Greenblum. 


Deaths 


Walter W. Bradbury . . . 77, shoe 
machinery executive, died recently in 
St. Louis, Mo. He had been Plant 
Manager of the St. Louis Die Plant of 
United Shoe Machinery Corp. since 
1925. Prior to joining United in 1910, 
he had been a foreman with Busfield 
Machine Co. of Haverhill and_ the 
Stanley Mfg. Co. of Lawrence. After 
working in the W. W. Cross plant in 
Brockton, Mass., he helped organize 
the plant in St. Louis. He was a mem 
ber of United’s Quarter Century Club, 
the Masonic Order Grecian Lodge, and 
the St. Louis Skeet and Trap Club 
Surviving are his wife, Anna; two 
sons, William H. and Hugh G., two 
daughters, a brother, two grandsons, 
a granddaughter and two great-grand 


daughters, 
(Other Deaths on Page 38) 
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DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK - OAK 
STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO - RAPID TAN “G” 
SPECIAL DIPPING EXTRACTS 


SE aS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


- MANGROVE 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E! 
Getz Bros. & Company, San Francisco, Calif.; New York City 











FAT LIQUORS 


Va EATY AND UNIFOR,,IEae 


MARDEN'‘WILD CORP 








500 Celembia $t., Somerville, Mess. 


MARDEN-WILD of CANADA, LTD. HALIPAX, N. $ 








ger YOU want 
is Experienced Help! 





Get it—then—where you have the best 
chance to get it — through a classified ad 
addressed to the entire industry in LEATHER 
AND SHOES! Your “keyed” and confidential mes- 
age will reach thousan ds of execu tives. L&S Want 


sag 
Ads have placed many top men in suitable positions. 


LEATHER and SHOES 


300 WEST ADAMS ST., CHICAGO 4, ILL. 
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WHEN 


YOU 


BUY 


TANNERS' 


CORN SUGARS 
CORN SYRUP 
CORN STARCH 
LACTIC ACID 


REMEMBER 


CLINTON) 


CLINTON FOODS INC. 


CORN PROCESSING DIVIS'!ON 


CLINTON, IOWA 
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PEOPLE 


About industry personalities coast to coast 





® Sumner Keith, 
ager for Geilich Leather Co. of Taun- 
ton, Mass., has taken on sales duties 
with the firm and is covering Maine, 
New Hampshire and the Massachu- 
setts North Shore. He succeeds Jack 
Villam who recently resigned to open 
his own business outside of the leather 
industry. 


promotion man- 


® Norman E. Treliving and Keith 
§. Hollebone have been appointed di 
rectors of Anning, Chadwick & Kiver, 
London, England. Both have been 
employed by the firm since the early 
1930's, 


® Donald Lipp has been named vice 
president of Frank Lipp Wood Heel 
Co., Inc., Brooklyn. He will act as 
assistant to Frank Lipp, president of 
the firm. 


® Locals 4, 6 and 7, United Shoe 
Workers of America, CIO, located in 


Haverhill, Mass., have nominated 
Lorenzo S. Bergeron for a fourth 
successive one-year term and manager- 
treasurer. Elections will be held 
March 16 although Bergeron is un- 


opposed, 


® Howard E. Moore has been named 
St. Louis area salesman for Sterling 
Last Corp. of New York. Moore was 
formerly associated with General Shoe 
Corp. and International Shoe Co. 


@ L. L. Jones has announced his res- 
ignation as sales manager of the Con- 
fetti Division of Brauer Bros, Shoe Co., 
St. Louis. 


® Scholl Mfg. Co., Inc., of Chicago, 
has announced the retirement of J. A 
Shay, vice president and sales man- 
ager after 32 years of service. A. R. 
Nutt has been appointed general sales 


manager and Dr. D. K. Cardy as 


assistant. 








‘ 


io LAYING PRESSES 
“* SOLE ATTACHING PRESSES 
& SOLE ROUGHERS 
* SHOCK FREE CLICKERS 
* SOLING and SPECIAL 
PURPOSE CEMENTS 


Lamatic equipment is soundly designed and tho- 
. foughly performance tested. It is dependable in pro- 
duction and profitable in operation... backed by 25 
“— of Progress in cements and cementing equipment. 


SOLD OUTRIGHT BY 


YT: TIT T 


ERIE 


PENNSYLVANIA 
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® Ansul Chemical Co. of Marinette, 
Wis., has appointed George Brelie as 
Government Relations Manager in 
charge of sales of all Ansul products 


to the Government. 


© Joseph Hanley, business agent for 
Local 2, United Shoe Workers of 
America, CIO, in Lynn for many 
years, is being considered by the De- 
partment of Labor for a foreign duty 
post in Belgium. Hanley has had wide 
experience in labor-management rela- 
tions within the shoe industry. He 
was recently interviewed by Labor 
Department officials in Washington, 
I ol 


@ E. C, Smeltzer, Indianapolis, Ind., 
representative for the Life-Stride Divi- 
sion of Brown Shoe Co., has been 
elected president of the Indiana Shoe 
Travelers Association, Inc. He suc- 
ceeds Frank M. Brown of H. C. God- 
man Co., who was elected chairman 
of the board. 


® Dr. Fred O'Flaherty, director of 
the Tanners’ Council Research Lab- 
oratory at the University of Cincin- 
nati, has been invited to serve on a 
National Academy of Sciences—Na- 
tional Research Council committee do- 
ing research on development of sub- 
stitutes for waterfowl feathers and 
down. 


® Philip H. Goldsmith has been re- 
elected president and treasurer of Mc- 
Gregor Sports Products, Inc., and sub- 
sidiaries, with headquarters in Cincin- 
nati. Other officers are Anthony G. 
Koegel, executive vice president and 
secretary; Richard W. Acallan and 
Henry P. Cowen, vice presidents; 
Lewis H. Crager, vice president and 
assistant treasurer; and Walter E. 
Gaver, comptroller. 


® Nat Ginsig has resigned as secre- 
tary and sales manager of New York 


Industries, Inc. 


@ F. E. Stevens has retired as a di- 
rector of Armstrong Cork Co, in 
Lancaster, Pa. His unexpired term 
will be served by Robert L. Johnson, 
president of Temple University. 


® R. W. Hooker, vice president of 
Hooker Electrochemical Co., Niagara 
Falls, N. Y., has been re-elected to his 
sixth conscutive term as president of 
The Chlorine Institute, Inc. 
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In Your Doubling 


Operations use cements that are 


JOB-PROVEN 


WHATEVER materials you use in doubling, there is a Be Be Cement Job- 
Proven for your specific operation. 

Some factories use heavy-napped doublers, some use elasticized 
doublers, some like Be Be Tex, others require Be Be Bond solvent types. 
Every user wants all the cleanliness, rub-off, and good machine handling 
characteristics he can get. Every combination of materials creates a con- 
dition to be met, yet just seven Job-Proven Be Be Cements for doubling 
meet preferences the country over. 

One of these Be Be Cements for doubling is the cement for you. 

Ask your United representative for a trial. 


BE BE BOND solvent types 
BE BE TEX (otex types 


Products of B. B. Chemical Company 
UNITED SHOE MACHINERY CORPORATION, BOSTON, MASSACHUSETTS 
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News Quicks 


About people and happenings ceast to coast 





California 


® Del’s of California is now located 
at 1154 E, 12th Street, Los Angeles, 


© Equipment and fixtures of Golden 
State Sheep Tanning Co., Los An- 
geles, have been sold to Jack and Ida 


Milhander. 


lowa 
® John Morrell & Co., Ottumwa, 
meat packer, reported a net income 
equivalent to 53 cents a share in fiscal 
year ended Oct. 31, 1953 as compared 
with 31 cents a share in 1952. 











wGEWw for 


genuine shell cordovan — “the platinum o/ 
leathers’’ — for shoes, men’s belts, military 
belts and holsters, and shark print cordovan 


for tips on children’s shoes. 


Ti Huch Leather Co. 


1525 W. HOMER STREET* CHICAGO 22, ILLINOIS 


KAVE & BARNES, INO. @ 93 South Street, Boston FRED SOHENKENBERG @ Dallas, Texas 


A. J. & 43, BR. COOK, INC, @ 18 Angeles and San Francisco 


HARRY BLOCH @ Havana, Cuba 








j agen akic 


ALL- LEATHER 


“WEATHERSTRIPS” 
YOUR 
SHOES 


BARBOUR WELTING COMPANY 


BROCKTON 68, MASSACHUSETTS 
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® Maxam Products Co., 777 Main 
Street, Lewiston, has been organized 
recently for production of storage sys- 
tems for shoe dies called Di-Raks and 
milled stitch markers. Max Hurwitz, 
formerly associated with Star Die and 
Supply Co., is principal. 


® A March 1 completion is expected 
for a new shoe shop in Livermore 
Falls which will produce women’s low 
priced sport and utility shoes. 


Massachusetts 
@ Alfred §. Alperin has 


joined the “Prom-ette” division of 
Radcliffe Shoes, Brockton, as sales 


manager and stylist. 


recently 


®@ For the year ending Nov. 28, 1953 
net profits of Spencer Shoe Corp., 
Boston, totaled $31,728 as compared 
with a loss of $22,604 in 1952. 


® Daniel’s Shoe Company, 172 Lin- 
coln Street, Boston, is now operated 
under co-partnership arrangements. 


® Medway Shoe Corp., Medway, 
has been sold to Veritas Co., Inc., In- 
dustrial Soap Co. of Boston. 


® William Kahn Shoe Co., 7 Lib- 
erty Square, Lynn, has been organized 
recently for the production of wom- 
en’s cemented footwear in the $9 and 
$10 retail field. 


® Gross income for United Shoe Ma- 
chinery Corp., Boston, for quarter 
ended Nov. 30 was $16,879,602 in 
1953 as compared with $17,439,567 
in 1952. Net income after taxes and 
charges for the 1953 period was $1,- 
424,955 as opposed to $1,559,466 in 
1952. After preferred dividends earn- 
ings per common share were $.57 in 
1953 and $.63 in 1952. 


® Crosby & Son, Lynn cut sole 
business, has been purchased by Law- 
rence Davis, 


© The New England Tanners’ 
Club’s next dinner-meeting will be 
held February 19 at Hotel Hawthorne, 
Salem. After dinner there will be a 
round table discussion on “Fat Liquor- 
ing.” 


® Reopening date of Allen-Squire 
Co., Spencer, is still indefinite. The 
shutdown is now in its sixth week. 


® Wright-Batchelder Corp., Bos- 
ton, has been licensed to produce plas- 
tic welting that incorporates “Nite- 
Glo” fluorescent material put out by 
Nite-Glo Corp., 200 Lincoln Street. 
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© Campello Shank Co., Brockton, 
and Cut Sole Local of Brotherhood of 
Shoe and Allied Craftsinen have 
reached an agreement on terms for a 
new contract. Company’s minimum 
workers will receive a six and one-half 
cent hourly increase. Proportionate 
increases were given to semi-skilled 
and skilled employes. 


@ Public auction was held this week 
of plant, machinery and materials of 
Glendale Shoe Co., Inc., Boston, on 


the premises. 


® Currier Stay Company, strip- 
ping manufacturing concern, has 
been organized in Brockton with Fred 
and Edward Currier as principals. 


Missouri 


® Johnson, Stephens & Shinkle 
Shoe Co., St. Louis, report a net in- 
come for fiscal year ended Oct. 31, 
1953 of $185,840 as compared with 
$239,650 in 1952 which included 
some $166,553 non-recurring income. 


® Norman McDonald, president of 
Johnson, Stephens & Shinkle Shoe 
Co., St. Louis, left an estate valued at 
some $117,498. Chief assets included 
$57,044 in cash and $53,468 in stocks, 


® Kirksville plant of Interna- 
tional Shoe Company will be closed 
during the week of February 15 to 
permit seasonal adjustment in inven- 
tory. 


New Hampshire 


® Negotiations for a new contract 
were opened this week between Evan- 
geline Shoe Co., Manchester, and Lo- 
cal 84, United Shoe Workers of Amer- 
ica (CIO). 


New York 
® Continental Footwear Inc. has 
been organized in Long Island for the 
production of women’s shoes by Bern- 
hard and Heinrich Scheinmann. 


® Howard Dietrich & Son Inc. and 
Dietrich Hide Corp., leading hide 
firms, are now located at 10 Jacob 


Street, New York City. 
® Frank Lipp Wood Heel Co., 


Inc., Brooklyn, has appointed Donald 
Lipp as its new vice president. 


® National Whitestone Corp. has 
been organized recently by Marian 
Golub in New York City to handle 
shoes and rubbers. 


® I. Miller Shoe Corp. has filed ar- 


ticles with the office of secretary of 
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state at Albany, changing its name now located at 6446 Market Street, 
Upper Darby. 


Rhode Island 


@ F. Ronci Co., Providence, is now 
showing its 1954 version of Slide-Lok 


to Learsi Shoe Corp. 


® Leonessa Footwear Corp., 751 
Broadway, New York City, has been 
organized recently. 

buckle which eliminates the need for 
a buckle 


holes, 


®@ The Golden Anniversary Conven- 
tion of the Shoe Service Institute of 
America will be held July 5-8 at the 
Hotel New Yorker, New York City. Tennessee 


y » df ta » » hye 
Details will be released shortly. ©: Preliminary 


tongue Of punched strap 


report of year ended 
December 31, 1953 of Rohm & Haas 
Co., Philadelphia, shows net profits to 
be $6,540,000 as compared with $f, 
402,000 in 1982. 


Pennsylvania 
® Earl C. Cookman Company is 
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AGENTS: 
Ambor Leather Co. Kesson Leather Co. 
139 South Street 150 Nassau St., Rm. 738 


Boston 11, Mass. New York, N. Y. 


W. M. Henson 
2708 Lyndhurst Road 
St. Louis 21, Mo. 
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Texas 


© Nortex Shoe Corp., Gainesville, 
has been granted a 50-year charter of 
incorporation. Incorporators include 
J. M. Hoppenstein, Morty Freeman 
and Reuben Williams. 


Vermont 


® Vermont Shoe Company, Lyn- 
donville, has resumed production after 
its recent fire. 


© Culver Mfg. Co., Inc., Erin, re- 
ported a sales increase in 1953 of 52% 
over 1952. Company recently pur- 
chased patterns, lasts, dies and pattern 
rights of Hubbard Division of Wey- 
enberg Shoe Co. 


Wisconsin 


© Pp. F. Dewey is expanding his 
Chemical Consulting Service at 
3757 South 14th Street, Milwaukee. 
Services now include development of 
new products and supervision of pro- 
duction in the following fields: shoe 
and leather finishes; latex and emul- 
sion paints; rubber, latex, resin and 
asphalt adhesives; wax and resin emul- 
sion coatings. 





Canadian 
Notes 





® Humberstone Shoe Co., Ltd., 
shares have been removed from the 
trading list of the Toronto Stock Ex- 
change Curb Section at the request of 
the company. 


® Although wholesale prices of hides 
and skins ended 1953 by dropping to 
141.5 in Dec., compared with 152.9 in 
the same month of the previous year, 
based on 1935-39 being 100. Cana- 
dian wholesale prices of unmanufac- 
tured leather increased to 213.2 in 
Dec., as against 212.5 a year earlier, 
and boots and shoes rose to 205.8 as 
compared with 202.7 during the year 
before. 

Similarly, wholesale prices of boots 
and shoes increased slightly in three 
monthly periods during the year. 
However, hides and skins showed some 
drastic changes up and down, rising 
one month to a peak of 161.9 and 
dropping to a low of 141.5 in another. 


® A total of 20,396 employees were 
engaged in the Canadian leather prod- 
ucts industry at Nov. 1, 1953 and 
their average weekly wages and sal- 
aries advanced only slightly to $40.65 
as against $40.60 a year earlier. Av- 


erage hourly earnings increased to 
98.7c¢ as against 94.6c a year earlier, 
according to the latest official nation- 
wide survey. 

However, the hours of work per 
week for such workers continued to 
decline, being 38.5 on Nov. 1 last as 
compared with 40.6 a year earlier. Re- 
flecting conditions in the industry, 
employment fell to 91.2 on Nov. 1 
last as against 96.9 a year earlier, 
based on 1949 being 100. 

More men were employed because 
of the 29,296 employes on Nov. 1 men 
comprised 17,100 or 58.4% and 
women 12,196 or 41.6%, whereas a 
year earlier on this date men com- 
prised 58.2% and women 41.8%. 


@ There was a sharp increase in ship- 
ments of raw hides and skins by Can- 
ada durng the 12 months of 1953, ris- 
ing to $7,569,000 as compared with 
$5,534,000 during 1952. Exports 
have been climbing up _ steadily, 
amounting to $615,000 in Nov. 
against $560,000 in Oct. and reaching 
$757,000 in Dec., though a year ago 
Dec. such shipments amounted to only 
$633,000. 

Exports of leather and products, 
too, increased to $9,516,000 during 
the 12 months of 1953 as compared 
with $6,633,000 in 1953. However, 
such shipments have been declining 
lately, dropping to $987,000 in Nov. 
compared with $1,047,000 in Oct. 
and dropping to $814,000 in Dec. 








Our Seal of Quality 








STORES: BOSTON, 97 SOUTH ST. 


GENUINE SHEEP and LAMBSKIN LEATHER 


Nature’s Own Products 
Improved by 
Modern Tanning Technique 


Full Chrome Lambskins with Combination Tannages to Match. 
Garment Suedes and Grains —Giove Leathers — Shearlings. 


WINSLOW BROS. & SMITH COMPANY, 


© NEW YORK, 12 SPRUCE ST. @ 


CHICAGO, 173 NO. FRANKLIN ST. 
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Wanted and For Sale 





Platform Truck 


FOR SALE: One (1) Hyster Turret platform 
truck. Gasoline operated 4,000 Ib. capacity; 
platform 4 feet long by 2 feet wide. Collapses 
to 11 inches 

Address A-10, 

c/o Leather and Shoes, 
300 W. Adams 8t., 
Chicago 6, Il 


For Sale 


1—-54” Nightingale Perfection Leather Measur- 
ing Machine in good working condition—$§750 
1—USMC Model G Pluma Skiving Machine 
$300 
Prices uncrated FOB warehouse, Los Angeles 
Address B-9, 
Leather and Shoes, 
300 W. Adams S8t., 
Chicago 6, Ill. 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Specialty 
N. J 


Government Work a 
Pingry Place, Elizabeth 3, 
Elizabeth 3-7336 


tesearch and 


E-4 19 


Blue Splits Wanted 

BLUE SPLITS WANTED Car or 
load quantities. Untrimmed or trimmed 
Blue Shoulder Splits, ete. Steady user 

Address B-11 

c/o Leather and Shoes, 
300 W. Adams 8t., 
Chicago 6, Ill 


truck- 
Also 


For Sale 


Turner Cylinder Setting-Out Machine 
$400.00 
275 Vaughn Setting Machines 
$400.00 ea 
Turner Shaving Machine 
$450.00 
Quirin Wringer 
Heavy Duty 72” 
$250.00 
Turner Glazing Jack—-$200.00 
Coombs & Brown Glazing Jack—-$150.00 
Gleason Power Driven Brushing Machine 
3 Cylinders, Brushes approximately 12” 
in diameter, 72” wide—-$200.00 
10--2-Wheel Flat Tannery Trucks—-$6.00 ea 
Address B-12, c/o Leather and Shoes, 300 W 
Adams St., Chicago 6, Ill 


Drum Type 
Pendulum Type 


$200.00 


Chopping Machine 


Attention: Shoe Manufacturers 


IF YOU ARE IN NEED of any special cutting 
of either soles or lifting, we can handle your 
work quickly and efficiently No order is too 
small or too large. Prompt attention will be 
given 
Fort Dearborn Cut Sole Co., 
3306 W. Roosevelt Rd., 
Chicago 24, lll 


Inquiries Invited 


IN OUR PLANT at Westvilie-Grove, N. J., we 
process kid suede, biack and white, from 
pickled phase or off flEesher through measured 
suede. We also re-color black suede. Inquiry 
invited 
Aurile Benoit 
19 N. Center Street 
Merchantville 8, N. J 


Sales Agent 
SALES AGENT wanted in California territory 
for Eastern tanner of Grain Sheep and Lamb 
Skins 


Address B-13 
c/o Leather and Shoes, 
300 W. Adams 8t., 
Chicago 6, Ill 
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Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted”’ 
column, where space costs $2.00 per inch 
for each insertion. 


Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted” and ‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted."’ 


inch. Copy 
later than 
in the 


Minimum space accepted: 1 
must be in our hands not 
Monday morning for publication 
issue of the following Saturday. 


Advertisements with bex numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


PUBLISHING CO. 
Chicago 6 


THE RUMPF 
300 W. Adams St. 














Sheepskins Wanted 


Cape and Suede, job lots in all colors, suit 
novelties State 
Address 


able for garments gloves, 
quantity, price and enclose swatches 
P-3, c/o Leather and Shoes, 20 Vesey St., New 


York 7, N. Y 





Help Wanted 





Leather Finish Demonstrator 


WANTED by established New England firm 
Excellent opportunity for man with finishing 
and color matching background. Previous sales 
not essential Write 
10 High 8t., 


experience desirable but 
Box P-2, c/o Leather and Shoes 


Boston 10, Mass 


Design and Production 
Supervisor 


Man experienced in the manufacture of leather 
and plastic brief cases, camera cases and kin 
dred items: to supervise design and production 
in medium size plant in middle West. Give full 
details in first letter. Write Box O-5, c/o Leather 
and Shoes, 10 High Street, Boston 10, Mass 





Wanted 
SALESMAN for New York and New 
Jersey with knowledge of the volume 
playshoe business to represent a New 
England distributor of nationally 
known soling materials and a complete 
line of upper fabrics and shoe linings. 
Salary and commission. 


Address replies to 
Box P-1 
c/o Leather and Shoes 
10 High St., 
Boston 10, Mass. 








| 





Sales Demonstrator—Tanner 


SALES DEMONSTRATOR Young 
technician (8 years tannery experience 


tanning 
includ 
ing 2 years in laboratory, plus 2 years finish 
ing) desires position demonstrating or in tan 
Address B-10, c/o 


Adams St 


Willing to relocate 
300 W 


nery 


Leather and Shoes Chicago 


6, Il 


Salesman Wanted 


SALESMAN WANTED to handle sole leathe 


products for the Finding Trade (Many terri 


tories open.) State previous experience Com 


mission basis For full particulars, write to 


B-14, c/o Leather and Shoes, 300 W Adama 


St Chicago 6, Ill 





Situations Wanted 





Salesman 


calling on men's, women's 


Maine, New 


10 years’ experience 


and children's shoe factories in 


Hampshire and Maas., looking for an additional 


line Product must be competitive and de 


Address Box P-4, ¢/o Leather and 
Mass 


pendable 


Shoes, 10 High St Boston 10 











When 
Looking 
For 


Experienced Help 


Use 
L & § Want Ads 


For 
Quick Results 








LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


RS TAN 


GEORGE H. 


GRISWOLD 


14 Franklin St. Salem, Mass. 
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Coming Events 


Deaths 


Index to Ads 





Peb. 14-16, 1954—Pactory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherlands 
Plaza Hotel, Cincinnati, O. 


February 27-March 2, 1954—Allied Shoe 
Products and Style Exhibit for Fall and 
Winter 1954. Hotel Belmont Plaza, New 
York City. 


March 1-2, 1954—Showing of American 
Leathers for Pall and Winter 1954. Spon- 
sored by Tanners’ Council] of America. 
Waldort-Asteria, New York City. 


April 4-86, 1954--Advance Boston Fall 
Shoe Market Week. Sponsored by New 
England Shoe and Leather Association. 
Hotels Statler and Touraine and manu- 
facturer showrooms in Boston. 


April 25-28, 1954—St. Louis Shoe Show. 
sponsored by St. Louis Shoe Manufacturers 
Association, Leading St. Louis hotels. 


May 2-6, 1954-—-Popular Price Shoe Show 
of America, Sponsored by National Asso- 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Association. 
Hotela New Yorker and McAlpin, New 
York City. 


May 10-11, 1954—Annual Spring Meet- 
ing of National Hide Association. Sheraton- 
Cadillac Hotel, Detroit, Mich. 


May 13-14, 1954—Annual Spring Meet 
img of Tanners’ Council of America. Bed 
ford Springs Hotel, Bedford, Pa. 


June 7-10, 1954—-Annual Convention, 
American Leather Chemists Association. 
Bediord Springs Hotel, Bedford, Pa. 


July 5-8, 1954-—-Golden Anniversary 
Convention of Shoe Service Institute of 
America. New Yorker Hotel, New York 
City. 


July 11-14, 1954—Baltimore Shoe Show, 
sponsored by Baltimore Shoe Club, Inc. 
Lord Baltimore Hotel, Baltimore, Md. 


Aug. 31-Sept. 1, 1954—-Showing of Amer- 
ican Leathers for Spring and Summer 1955. 
Sponsored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Oct, 24-27, 1954—National Shoe Pair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa- 
tions. Palmer House and other Chicago 
hotels. 


Oct. 28-30, 1954—Annual Fall Meeting 


E. W. Israel... 55, tanning execu- 
tive, died recently in New York City. 
A veteran of the reptile leather busi- 
ness, he had been associated with Uni- 
pex Tanning Co., Inc., New York 
reptile tanner, for many years. 


John J. Hughes . . . 64, former shoe 
executive, died Feb. 4 at Quigley Me- 
morial Hospital, Chelsea, Mass. He 
was former co-owner of Hughes and 
Tansey and was a shoe jobber in Bos- 
ton for many years. During the past 
five years he was active in the invest- 
ment business. He served with the 
Army Air Forces in World War IL. 
Surviving are his wife, Lillian; two 
sons, John J., Jr., and George J.; four 
daughters, two sisters and five grand- 
children, 


William Macrae 73, leather 
dealer, died recently of a heart attack 
at his home in Rockville Center, Long 
Island. A veteran of the leather in- 
dustry, he was well-known through- 
out the shoe and sole leather trade. 
He was associated at various times 
with Hannan & Sons of Brooklyn and 
Charles H. Horne & Co., Haverhill. 
During the past few years he had of- 
fices at 75 Cliff St., New York City. 
Surviving are his wife, Mary; and two 
sons, Howard and Irving. 


Joseph P. Wittman . . . leather ex- 
ecutive, died Jan, 29 after a long ill- 
ness. Active in the hat leather busi- 
ness for many years, he was president 
of Wittman, Moriarity & Co. of Phil- 
adelphia, leading hat leather producer. 


Carlton A. Healey .. . 56, leather 
executive, died Feb. 7 at Salem Hospi- 
tal, Salem, Mass., after a short illness. 
Active in the leather trade for many 
years, he was sales manager of A. C. 
Lawrence Leather Co. in Peabody, 
Mass. A veteran of World War I, he 
was a member of the American Legion 
and active in fraternal affairs. 
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FOR LONG LIFE AND BEST ALL-ROUND RESULTS 


Amalgamated Leather Co’s., Inc. 36 
American Color & Chem. Co. 29 
American Extract Co. 31 
Arkansas Co., Inc. 17 
Armour Leather Co. 26 
Armstrong Cork Co., Shoe Prods. Div. 19 


Barbour Welting Co. 34 
Beckwith Mfg. Co. 10 
Boston Mach. Works Co. 15 


Carr Leather Co. 27 
Clinton Foods, Inc. 31 
Cosma Shoe Machinery 7 


Eberle Tanning Co. 25 


Gallagher, Paul, & Co., Inc. 29 

Gebhardt, A. L., Co. 14 

General Chem. Div., Allied Chem. & 
Dye Corp. 

Griswold, Geo. H. 


Hebb Leather Co., Inc. 
Huch Leather Co., The 34 
Huyck, F. C., & Sons 38 


Lamac Process Co. 32 
Leatex Chemical Co. 28 
Lichtman, J., & Sons 35 
Lincoln, L. H., & Son, Inc. 30 
Los Angeles Tanning Co. 35 
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Marden-Wild Corp. 31 


Ohio Leather Co., The 26 
River Plate Corp., The 22 


Salem Oil & Grease Co. 29 
South African Wattle Extract Mfrs. 
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Standard Dyewood Co., Inc. 28 
Stehling, Chas. H., Co. Back Cover 


Taber Pump Co. 29 
Tanexco, Inc. 17 


Turner Tanning Mchny. Co. 3 
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Wilner Wood Prods. Co. 24 
Winslow Bros. & Smith Co. 36 
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e industry for more 
mous CHEMBARK 
E 


xperienced 


TANNING AND 
DYEWOOD EXTRACTS 


LOGWOOD + HEMATINE °* FUSTIC 
SUMAC * GAMBIER * HYPERNIC 
WATTLE * QUEBRACHO + MYRABOLAM 
DIVI-DIVI * TANNIC ACID 


YOUNG EXTRACTS HAVE BEEN 
SERVING THE INDUSTRY FOR 
MORE THAN 84 YEARS 


A 2701 Boston St., Baltimore 24; Md. 
§ Ay CO Philadelphia, Pa. * Chicago, III. 
* s o Paterson, N.J.* Peabody, Mass. 
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iy + to get the proven winner in wringers— 

oney the Stehling Hydraulic Continuous Feed Wringer— 
the wringer that blimjpiates the medghanical clutch and all of the extra labor 

and disse¥faction that goes along with that kind of obsolete 

equipment. Get ‘the on Hydraulic Continuous Feed Wringer for 

absolute unifdhinity of moisture content at all times, for simplest 

sleeve changing, and for positive continuous operation, 


improved product and lower cost production. Let us show you 
real efficiency in wringer operation — write today! 


The STEHLING HYDRAULIC 
CONTINUOUS FEED WRINGER is increas 


ng protits every day tor t 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 





